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to  Doctors  throughoot  the 
country  ONLY  ON  REQUEST 

0  9991  doctors  in  the  United  States  have  written  requesting 
copies  of  this  valuable  reference  book.  In  it,  the  Nutrition  Labo¬ 
ratories,  Research  Department  of  the  American  Can  Company, 
have  compiled  a  helpful  array  of  facts  about  dietary  require¬ 
ments,  nutritive  values  of  canned  foods,  public  health  aspects, 
etc. — approved  by  the  American  Medical  Association.  20,000 
copies  of  the  book  have  been  mailed  also  to  home  economics 
instructors  for  teaching  students  the  facts  about  canned  foods. 
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THIS  IS  THE  LOCK-SEAM  BOOT  MAKER  FOR  THE  CAMEROH 


300 -PER  MINUTE  LINE  OF  CAN  MAKING  MACHINERY 


Faulty  blank  is  quickly  removed  while  solder-  3*  Automatic  solenoid-operated  brake  stops  ma- 
ing  attachment  is  automatically  cleared.  chine  in  1/10  second. 

2a  Flux  is  applied  before  seam  is  formed,  through  4a  Water  cooled  external  solder  horn  for  litho- 

means  of  constant  level  flux  pots.  graphed,  enamel  lined  cans. 

OJieM.  ^ejatui/ieA  a^e  imUAUduual^  cU^ic/uJ^ed  ui  the.  ^JcMoAJultvq.  exUUxmd.: 

2a  Flux  application  has  been  siven  much  study.  With  this  machine,  the  H  ux 
is  applied  to  the  body-blanl<  hooks  and  laps  before  the  lockseam  is  form¬ 
ed  and  bumped.  With  our  method  the  flux  is  applied  where  it  will  be 
most  effective,  resultins  in  a  good  solid  sweat  throughout  the  seam.  The 
proper  amount  of  flux  is  applied — no  more,  no  less. 

Flux  is  automatically  held  at  the  proper  level  at  all  times  through  means 
of  vacuum-feed  flux-containers.  They  can  be  filled  while  the  machine  is 
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M  &  S  Hi-Speed  Filler 

Fills  any  liquid  or  semi-liquid  prod¬ 
uct.  Handles  more  difficult  can  fUl- 
inq  jobs  than  any  other  machine. 
Continuous  and  automatic. 
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brings  the  factory  to 
the  farm 

Until  the  Conner  came  on  the  scene,  the 
Farmer  had  a  very  limited  market  for 
his  fresh  vegetables  and  fruit,  and  for 
a  very  brief  season.  His  loss  was  high, 
his  profits  low. 

Now.  thanks  to  the  Conner  and  modern  canning 
equipment,  the  Farmer  can  go  into  mass  produc¬ 
tion  —  and  grow  in  vast  quantities  the  products 
for  which  his  land  and  climate  are  best  adapted. 
For  the  Conner  brings  his  plant  right  to  the  Farm¬ 
er.  equipped  to  handle  those  products  most  effi¬ 
ciently  and  economically.  Factory  efficiency  is 
brought  to  the  farm  —  and  the  Consumer  benefits 
as  greatly  as  the  Farmer,  for  his  grocery  bills  are 
cut,  while  he  has  garden-fresh  vegetables  the 
year  round. 

OTHER  MACHINES  FOR  THE  CORN  CANNER 

Peerless  Rehusker  ,  .  .  Peerless  Corn  Trimmer  .  .  . 
High  Pressure  Washer  .  .  .  Ear  Corn  Brusher 
.  .  .  Inspection  Conveyors  .  .  .  Ear  Corn  Blancher 
.  .  .  Model  5  Cutter  .  .  .  Knife  Grinders  .  .  .  Spiral 
Conveyors  .  .  .  Whole  Grain  Washers  .  .  .  Mixers 
.  .  .  Syrup  System  .  .  .  Resilker  .  .  .  Cooker-Fill 
prs  .  .  .  Elevators  .  .  .  Cob  Crusher  .  .  .  Corn 
'Shaker  .  .  .  Etc.,  etc. 

FOOD  MACHINERY 
,  CORPORATION  . 
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Telephone  Hoopestqn  123 

Odipment  for  ^ 


Universal 


For  both  whole 
kernel  and 
cream  style 
corn.  Gives 
big  increase 
in  yield  and 
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►every  one  knows  with  what  unerring  judg¬ 
ment  the  crow  directs  his  flight.  Over  hill  and 
dale  he  goes,  adjusting  his  course  when  nec¬ 
essary,  but  always  arriving  at  his  destination 
by  the  shortest  possible  route. 

How  simple  our  traffic  problems  would  be 
if  we  could  ship  our  cans  to  you  by  the  same 
method,  but  failing  that  we  do  the  next  best 
thing.  We  build  our  plants  at  convenient 
points  near  the  canning  centers.  Consequently, 
the  country  is  dotted  with  Continental's  modem 
plants,  all  fully  equipped  and  ready  to  give 
you  the  prompt,  reliable  service  you  must  have 
when  you're  canning. 


When  necessary  we  employ  devious  routes 
to  reach  your  cannery,  and,  while  we  are 
earthbound  in  our  choice  of  transportation,  we 
are  not  hidebound  by  method.  We,  loo,  ad¬ 
just  our  course  to  insure  the  safe  arrival  of 
your  cans  at  their  destination,  on  lime. 

This  progressive  policy  provides  real  in¬ 
surance  against  a  host  of  disrupting  influ¬ 
ences  which  might  normally  hold  up  your 
order.  Remember,  this  is  only  one  of  many 
important  reasons  why  you  should  do  busi¬ 
ness  with  Continental.  It  will  pay  you  to 
investigate  the  others — ask  any  Continental 
representative. 


CONTINENTAL  CAN  COMPANY 


NEW  YORK  •  CHICAGO  •  SAN  FRANCISCO  •  MONTREAL  •  TORONTO  •  HAVANA 
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EDITORIALS 

A  RE  THE  PURE  FOOD  LAWS  A  TRAVESTY?— 
/A  We  are  just  in  receipt  of  the  following  letter, 
/  \  under  date  of  March  7th,  from  a  prominent 

canner  in  New  Jersey.  He  is  the  sort  of  man  who 
would  feel  outraged  at  such  an  approach,  but  there  is 
no  need  to  bring  his  name  into  it.  Here  is  what  he 
wrote : 

“We  are  inclosing  herewith  a  letter  w'e  received 
this  morning  from  a  firm  in  Chicago  who  call  them¬ 
selves  ‘Hoover  Food  Products  Corporation.’ 

Naturally,  we  were  amazed  to  receive  a  com¬ 
munication  of  such  character.  For  Jobbers  to 
handle  merchandise  of  such  description  is  certainly 
a  disgrace  to  the  whole  canning  industry. 

We  are  passing  it  on  to  you,  for  we  feel  sure 
you  will  be  interested.” 

And  here  is  the  letter  in  full,  signed  in  ink.  Doubt¬ 
less  many  other  canners  received  the  same  sort  of 
letter: 

Phone  Monroe  1662 

HOOVER  FOOD  PRODUCTS  CORP. 

Jobbers  of 

Canned  Foods,  Rice,  Beans,  Dried  Fruits  and  Nuts 
1122  and  24  West  Randolph  Street 
Chicago,  Ill. 

March  4,  1938. 

- New  Jersey 

Gentlemen: 

We  are  interested  in  buying  straight  carload 
shipments  or  less  of  Tomatoes,  Beans,  Peaches, 
Pears  and  Cherries  also  Beets  or  any  other  variety 
of  canned  foods  in  all  size  cans,  for  immediate 
shipment. 

We  can  use  slack  fills,  substandards,  off  grades, 
off  color,  buckles  and  standards.  Whatever  the 
quality  may  be,  we  can  handle  it  and  will  buy  it 
either  labeled  or  unlabeled. 

How  about  rushing  some  samples,  telling  us  how 
many  there  are  in  the  lot,  giving  us  your  ideas  as 
to  price  and  a  brief  description. 

We  can  furnish  references  from  coast  to  coast 
and  our  best  recommendation  is  any  canner  with 
whom  we  have  done  business.  We  guarantee  that 
you  will  be  satisfied  with  any  deal  that  you  may 
have  with  us. 


Won’t  you  please  give  this  your  attention  before 
you  lay  this  letter  aside. 

We  do  look  forward  to  serving  you,  and  your 
prompt  response. 

Yours  very  truly, 

HOOVER  FOOD  PRODUCTS  CORP. 

S.  Surkin 

S.  Surkin 
IS 

And  they  are  not  the  only  ones  looking  for  such  junk. 
There  seems  to  be  a  rather  general  attempt  to  get 
such  goods,  as  there  doubtless  always  has  been,  but 
now  they  are  growing  bold  enough  to  come  out  in 
public  with  their  demands.  And  there  are  canners 
who  jump  at  the  chance  to  sell  their  “morgues”.  Not 
a  very  nice  thing  to  say,  but  we  know  whereof  we 
speak. 

Mr.  Campbell!  How  long  are  you  going  to  permit 
this  sort  of  flaunting  of  the  pure  food  law?  You  are 
better  acquainted  with  this  loop-hole,  this  picket  out 
of  the  fence,  through  which  these  goods  escape  to  the 
public,  than  we  are,  but  we  both  know  how  the  thing 
could  be  stopped  once  and  for  all.  Face  the  music  and 
dare  do  the  thing  which  you  know  even  leaders  among 
food  manufacturers  do  not  want,  and  have  steadily 
opposed,  but  which  they  ought  to  be  made  to  do,  and 
that  is  to  PLACE  THE  NAME  OF  THE  MANUFAC¬ 
TURER  ON  EVERY  PACKAGE  OF  FOODS  OR 
DRUGS :  force  them  to  father  their  products  going  to 
the  public.  Give  the  public  this  long  needed,  this  moral 
protection,  which  the  pure  food  law  was  first  designed 
to  do,  and  which  was  perverted  by  the  same  gentry 
who  now  refuse  to  allow  it  to  be  considered  in  the 
newly  forming  pure  food  law.  Take  this  to  Senator 
Copeland,  who  was  once  a  food  law  officer,  and  demand 
that  an  amendment  be  made  to  his  bill  compelling  this 
only  fair  and  square  way  of  dealing  with  the  public, 
who  have  no  protection  under  the  present  no-name, 
or  under  the  name  of  the  distributor  or  seller. 

You  are  complaining  that  you  have  not  enough 
money  to  enforce  the  pure  food  law  as  it  should  be 
enforced;  and  you  know  that  it  would  take  4,000  in¬ 
spectors  to  stop  a  nefarious  thing  like  this,  and  then 
it  would  be  only  partially  done.  But  with  that  name- 
on-every-package  amendment  40  inspectors  could  stop 
the  traffic  in  its  tracks. 
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No,  you  will  not  get  the  endorsement  of  any  canners 
association,  nor  of  any  other  food  or  drug  producing 
association,  because  they  do  not  want  to  be  compelled 
to  put  their  names,  and  addresses,  on  products  of  which 
they  are  ashamed.  But  those  are  the  very  products 
that  a  pure  food  law  should  brand  so  that  every 
consumer-buyer  will  know,  and  place  the  fault  where 
it  belongs.  Those  are  the  products  which  make  it  un¬ 
fair  for  the  decent  producer;  which  break  down  all 
markets  and  make  the  business  a  shambles.  What’s  a 
pure  food  law  for,  Mr.  Campbell,  and  Senator  Cope¬ 
land,  if  not  to  stop  this  sort  of  traffic  ? 

Take  a  scapple  and  get  under  the  skin  of  some  of 
these  big  food  producers,  and  of  some  of  the  big  jobbers 
and  distributors,  and  you  will  find:  (a)  that  the  pro¬ 
ducers  do  not  want  to  brand  their  off-qualities  with 
their  names  as  producers,  and  (b)  that  buyers  want 
the  trade  open  to  get  “trading  values”  to  meet  com¬ 
petition,  generally  under  some  pseudo  brand  (fictitious 
entirely)  of  some  canner  or  manufacturer,  but  among 
the  cheaper  jobbers,  and  junk  dealers,  over  fancy  labels 
of  their  own  imaginations. 

Dr.  Wiley,  and  the  early  fathers  of  the  pure  food 
law,  including  the  writer’s  father,  foresaw  this,  and 
they  wrote  such  a  clause  into  the  original  draft  of  the 
pure  food  law;  but  the  lobby  beat  them,  and  had  it 
thrown  out.  And  that  lobby  has  kept  every  effort  void 
since.  We  dare  Mr.  Campbell  and  Senator  Copeland 
to  take  this  matter  to  the  public;  to  make  the  public 
understand  the  danger  of  it,  or  to  let  Consumer  Croupes 
know  what’s  what  in  it.  What’s  the  use  of  any  pure 
food  law  with  such  loopholes  as  this? 

Is  the  name  of  a  reputable  wholesaler  or  dealer  all 
sufficient  to  give  the  public  the  protection  it  demands? 
Certainly,  but  when  you  give  that  permission  to  the 
reputable  you  also  give  it  to  the  disreputable,  as  shown 
above.  And  do  all  the  goods  of  these  “reputable”  dis¬ 
tributors  carry  the  name  of  the  distributor?  You 
know  they  do  not.  Only  the  top  qualities  invariably 
carry  the  name,  and  everything  under  those  quali¬ 
ties — ^the  very  things  which  most  need  a  pure  food 
law — travel  under  all  manner  of  false  colors.  In  our 
own  industry  are  all  the  goods  packed  by  all  the  great 
and  reputable  canners  labelled  with  the  names  of  the 
canners,  as  are  their  finest,  well  known  brands  ?  Don’t 
be  foolish.  Anyone  of  them  will  tell  you  that  they  do 
not  propose  to  put  their  names  on  a  lot  of  seconds  they 
could  not  help  but  get,  due  to  the  season.  Yet  they  are 
the  very  foods,  from  the  law’s  angle,  that  should  be 
made  to  carry  that  name.  And  Mr.  Campbell  and 
Senator  Copeland  know  it.  This  trick  is  not  unknown 
to  any  large  producer  or  distributor,  much  less  to  any 
association  or  pure  food  official. 

Ditch  the  entire  pure  food  law,  save  the  whole  ex¬ 
pense,  and  let  the  law  of  the  jungle  once  more  be  the 
rule,  if  pure  food  regulation  has  not  learned  this  much 
about  its  job,  in  the  more  than  thirty  years  of  its 
existance. 

It  is  not  nice  to  say,  but  nevertheless  it  is  true,  that 
it  is  not  the  so-called  small  producer  who  is  mainly 
responsible  for  these  tricks,  but  the  very  reverse.  The 
small  producer  is  suffering  from  the  competition  of 
indiscriminate  brands  put  on  to  cover  the  parentage 


of  the  producers,  and  sold  at  or  below  cost  to  clean 
out.  It  constitutes  the  very  acme  of  unfair  competition, 
and  which  the  pure  food  law  was  supposed  to 
straighten  out. 

The  State  of  Pennsylvania  has  always  been  in  the 
forefront  of  pure  food  law  enforcement,  along  with 
North  Dakota  under  Dr.  Ladd;  and  Pennsylvania  has 
seen  the  light,  and  had  this  name  on  the  label  worked 
into  its  law.  But  even  there  the  enemy  sewed  cockle, 
and  the  law  is  not  as  strong  as  it  was  originally  drawn. 
Is  there  no  way  in  which  the  public  can  get  an  inning ; 
are  there  no  officers  with  an  ear  for  the  public  ?  Can’t 
our  representatives  in  Congress  ever  hear  an5d;hing 
but  the  voice  of  the  big  wigs ;  are  the  peoples’  lives  and 
pocketbooks  of  no  concern  to  our  politicians?  These 
Congressmen  ask  the  industry  what  it  wants  in  such 
new  proposed  laws  as  this  pure  food  law,  and  who 
answers  ?  The  big  wigs,  or  possibly  the  whole  industry. 
Is  that  the  way  the  Government  and  all  police  treat 
their  jobs?  Is  that  the  way  any  crookedness  is 
banished  ?  The  pure  food  laws  are  supposed  to  protect 
the  public.  Why  don’t  they  do  it?  They  know  these 
dodges  and  worse;  nobody  knows  them  better.  Stop 
writing  laws  on  wet  tissue  paper,  and  get  out  some 
made  of  steel;  and  get  enforcement  or  get  a  new  set 
of  enforcement  officers,  and  while  about  it  get  some 
new  representatives,  if  they  will  not  act  properly. 

*  *  * 

And  one  more  thing.  Congressman  Sauthoff’s  Uni¬ 
form  Can  Size  Bill  (H.R.  6964)  is  to  have  a  hearing 
before  the  House  Committee  on  Coinage,  Weights  and 
Measures  on  March  15th  and  16th.  This  is  the  bill  to 
really  simplify  the  sizes  of  cans  and  to  kill  the  gyp 
cans.  Many  of  the  industry  have  heartily  endorsed  our 
strong  appeal  for  its  enactment,  but  the  canners’  asso¬ 
ciations  have  not  come  out  for  it  as  they  should.  The 
same  gentry  are  at  work  to  kill  this  effort  at  honesty 
with  the  consumer,  as  are  at  work  on  the  pure  food 
law  to  prevent  the  Name-On-The-Label  clause  from 
being  embedded  in  the  new  law,  and  for  the  same 
reason.  Wire  your  Congressmen  and  wire  Representa¬ 
tive  Sauthoff ,  care  of  this  committee  meeting,  that  you 
want  this  real  simplification  enacted.  Let  Congress 
know  that  there  are  some  canners  in  the  business  who 
stand  for  square  dealing,  and  want  to  be  honest  with 
the  public.  And  when  you  do  that  you  will  let  the 
numerous  Consumer  Groupes  who  are  hedging  closer 
and  closer  upon  the  industry  for  a  clear  show-down, 
that  not  all  the  industry  is  in  opposition  to  laws  which 
really  protect  the  public.  There  is  a  big  stir  for  this 
bill;  all  honest  distributors  and  retailers  want  it — (and 
they  might  well  wire  their  endorsements  also) — ^but 
the  industry  most  of  all  interested  is  conspicuous  by 
its  absence,  both  as  individuals  and  as  Associations. 

• 

CONVENTION  DATES 

MARCH  23-24,  1938 — Pennsylvania  Canners,  Spring  Meeting, 

Nittany  Lion  Hotel,  State  College,  Pa. 

MAY  10-12,  1938 — United  States  Wholesale  Grocers,  Annual, 

Hotel  Adolphus,  Dallas,  Texas. 
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California  Canners  Annual  Meeting 
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The  thirty-fourth  annual  meeting  of  the  Canners 
League  of  California,  held  at  Hotel  Del  Monte, 
March  3,  4  and  5,  was  an  especially  well  attended 
affair,  despite  the  heavy  rain.  This  was  the  period 
marked  by  the  deluge  in  Southern  California,  which 
brought  disaster  in  its  wake,  but  the  extent  of  the 
damage  was  not  realized  until  the  convention  was  at 
an  end. 

The  first  session  was  held  Thursday  evening  in  the 
Copper  Cup  Room  with  President  E.  E.  Chase  pre¬ 
siding.  The  initial  feature  was  an  educational  film, 
presented  by  the  University  of  California,  and  lasting 
30  minutes.  This  was  followed  by  an  address  by 
President  Chase  and  reports  of  the  treasurer,  auditing 
committee  and  nominating  committee. 

Greetings  from  the  National  Canners  Association 
were  given  by  President  Karl  Kuner  Mayer,  and  there 
were  also  greetings  from  the  Pacific  Northwest  and 
from  Southern  California.  Traffic  problems  were  dis¬ 
cussed  by  W.  S.  Everts,  Irving  F.  Lyons  and  Edwin 
C.  Wilcox.  Prof.  W.  V.  Cruess,  of  the  University  of 
California,  spoke  on  experiments  made  on  vegetable 
juices. 

The  Friday  morning  session,  held  in  the  same  room, 
was  presided  over  by  F.  A.  Wilder,  chairman  of  the 
executive  committee.  Dr.  J.  Russell  Esty,  outlined 
some  of  the  more  recent  work  of  the  National  Canners 
Association  laboratory  at  San  Francisco  and  of  work 
planned  for  the  future. 

The  subject,  “Canning  Trends  and  Their  Relation¬ 
ship  to  Agriculture,”  was  handled  by  Dr.  Carl  L. 
Alsberg,  Director,  Giannini  Foundation,  University  of 
California,  and  Dr.  Harry  R.  Wellman,  Associate  Agri¬ 
cultural  Economist,  also  of  the  Giannini  Foundation. 

Preston  McKinney,  secretary  of  the  Canners  League 
of  California,  spoke  on  its  work  and  its  problems, 
particularly  during  the  past  few  years  which  have  been 
such  trying  ones.  The  session  came  to  a  close  with 
a  discussion  led  by  Chairman  F.  A.  Wilder  on  proposed 
changes  in  minimum  drained  weights. 

Friday  morning  was  given  over  to  a  very  interesting 
special  meeting  for  women  in  the  Tower  Room,  with 
Miss  Sylvia  Kempton,  assistant  secretary  of  the  Can¬ 
ners  League,  presiding.  Ruth  Atwater,  Home  Eco¬ 
nomics  Division,  National  Canners  Association,  was 
to  have  spoken  on  “How  Canners’  Wives  May  Help  the 
Industry,”  but  was  unable  to  be  present.  This  subject 
was  ably  handled,  however,  by  Mrs.  Dorothy  B.  Rankin, 
of  the  Oakland  Tribune,  who  outlined  many  ways 
women  could  help  in  spreading  the  message  of  canned 
foods. 

There  was  no  general  meeting  in  the  afternoon,  but 
committees  and  special  groups  met,  with  golf  for  those 
willing  to  risk  a  dampening.  In  the  evening  an  educa¬ 
tional  film  was  presented,  this  showing  the  production 
of  sugar  cane  in  the  Hawaiian  Islands,  and  sugar  re¬ 
fining  at  a  great  refinery  on  San  Francisco  Bay. 


Mrs.  Mabel  E.  Kinney,  Chief,  Division  of  Industrial 
Welfare,  spoke  on  the  work  of  the  committee  she  heads 
and  suggested  that  greater  activity  was  in  sight,  with 
Governor  Merriam  planning  to  fill  vacancies  on  the 
board. 

“California  Canning — The  Immediate  Future”,  was 
to  have  been  discussed  by  Harrison  S.  Robinson,  man¬ 
aging  director,  Canners  Industry  Board,  but  he  was  in 
the  East  and  unable  to  return  in  time.  His  place  was 
taken  by  Pat  Agnew,  of  the  Federal  Reserve  Board. 

Harry  A.  White,  California  Packing  Corporation, 
spoke  on  “Canned  Foods  Labeling”  and  directed  atten¬ 
tion  to  the  display  of  improved  labels  developed  by 
prominent  members  of  the  industry. 

Mrs.  Dorothy  B.  Rankin,  again  speaking  for  Ruth 
Atwater,  outlined  progress  that  has  been  made  in 
public  relations  and  home  economics  work. 

Directors  for  the  two-year  term  were  chosen,  as 
follows:  E.  E.  Chase,  Richmond  Chase  Co.;  W.  A. 
Gellersen,  Libby,  McNeill  &  Libby;  C.  N.  Lovegren, 
Hunt  Brothers  Packing  Co. ;  W.  W.  Murray,  Hearst- 
Sunical  Land  &  Packing  Corp. ;  R.  L.  Pratt,  California 
Packing  Corporation;  M.  E.  Wangenheim,  California 
Conserving  Company,  and  F.  A.  Wilder,  Pratt-Low 
Preserving  Co. 

Visitors  and  guests  at  the  convention  were  greatly 
impressed  by  the  display  of  labels  bearing  definite  in¬ 
formation  as  to  contents  of  containers. 

Paul  M.  Williams,  of  the  Bureau  of  Agricultural 
Economics,  U.  S.  Department  of  Agriculture,  Wash¬ 
ington,  D.  C.,  commenting  on  the  label  display,  said : 

“California  canners  are  to  be  congratulated  on  their 
efforts  to  put  more  information  on  labels  for  the  benefit 
of  consumers.  The  improvement  in  the  past  five  years 
is  marked. 

“The  U.  S.  Department  of  Agriculture  has  con¬ 
sistently  recommended  that  canners  and  distributors 
more  adequately  describe  the  canned  products  on  the 
label.  Many  of  the  new  canned  foods  labels  now  show 
the  type,  style,  color,  count  or  size  of  pieces,  and  num¬ 
ber  of  servings.  This  information  should  be  of  distinct 
help  to  housewives  in  buying  canned  foods. 

“Moreover,  California  packers  are  evidently  giving 
most  careful  attention  to  methods  of  improving  packs. 
The  cutting  of  samples  at  Del  Monte  of  samples  taken 
at  random  from  warehouse  stocks  reveals  marked  im¬ 
provement  in  certain  packs.  It  is,  for  example,  in¬ 
teresting  to  note  the  effort  of  packers  to  can  only  fruit 
of  proper  maturity,  instead  of  firmer  fruit  which  might 
appear  slightly  more  attractive  to  the  eye.  It  is  my 
personal  opinion  that  packers  and  consumers  will  both 
profit  from  packing  more  fully  ripened  fruit,  because 
of  improvement  in  flavor.” 

Mr.  Williams  was  accompanied  to  Del  Monte  by 
C.  H.  Beasley  and  E.  P.  Bostwick  of  the  San  Francisco 
canned  foods  grading  office  and  W.  F.  Allewelt,  of 
Sacramento.  The  official  grading  office  of  the  Bureau 
of  Agricultural  Economics  at  San  Francisco  has  been 
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enlarged  recently  in  order  to  better  serve  the  canners 
of  California. 

CUTTING  BEE — The  fruit  sample  cutting,  held  in 
the  west  end  of  the  main  dining  room,  included  the 
cutting  of  peaches,  apricots,  Bartlett  pears,  fruits  for 
salad  and  fruit  cocktail.  It  was  conducted  under  the 
direction  of  F.  A.  Dixon,  Eugene  Geary  and  T.  A. 
Alton  and  twelve  technical  assistants.  A  total  of  602 
cans  of  these  fruits  were  cut,  in  addition  to  some  special 
packs. 

The  cutting  of  peaches  indicated  that  the  pack  made 
in  1937  was  the  best  in  years,  as  was  that  of  pears. 
The  uniformity  of  the  pear  pack  was  an  outstanding 
feature  and  it  was  difficult  to  realize  that  the  samples 
represented  the  packs  of  thirty  or  more  canners. 
Apricots  were  scarcely  up  to  the  packs  of  some  other 
years,  but  this  was  attributed  to  the  stock  on  which 
canners  had  to  work.  It  was  the  first  time  that  peeled 
and  whole  apricots  had  been  judged. 

The  Preserve  Section  of  the  Canners  League  held  a 
special  luncheon  Saturday  noon  in  a  private  dining 
room  with  sixty-five  in  attendance.  Frozen  foods  came 
in  for  special  attention  at  the  business  session  which 
followed  the  luncheon,  with  William  Kuster,  consulting 
engineer  on  industrial  refrigeration  and  quick  freezing, 
speaking  on  production  problems.  W.  H.  Bentley,  of 
the  Frosted  Foods  Sales  Corp.,  spoke  on  the  merchan¬ 
dising  of  frozen  foods  and  a  talk  was  made  by  Harold 
S.  Luther,  of  the  General  Foods  Corp. 

Following  custom,  refreshments  were  tendered 
early  Saturday  evening  in  the  Copper  Cup  Room  by 
the  Continental  Can  Company,  followed  by  a  banquet 
tendered  by  the  American  Can  Company.  At  the 
banquet  the  golf  prizes  were  awarded  with  the  usual 
eclat.  Low  gross  for  the  tournament  on  the  Pebble 
Beach  course  went  to  W.  B.  Reid,  of  the  California 
Packing  Corp.,  with  Harry  Gordon,  of  the  Lincoln 
Packing  Company,  annexing  low  net.  W.  Cox,  of  the 
Campbell  Packing  Corp.,  landed  low  gross  on  the  Del 
Monte  Course,  with  E.  H.  Neilsen,  of  Elmhurst 
Packers,  Inc.,  winning  low  net.  Low  net  for  thirty-six 
holes  went  to  Gus  Chick,  of  the  California  Packing 
Corp. 

• 

PROGRAM 

TENTH  ANNUAL  CANNERS’  SHORT  COURSE 

Madison,  Wisconsin,  March  23-24-25,  1938 

University  of  Wisconsin  College  of  Agrictdture  and 
Wisconsin  Canners  Association,  co-operating.  R.  E. 
Vaughan,  Professor  of  Plant  Pathology,  in  charge. 

TUESDAY,  MARCH  22nd 
Display  of  insecticide  machinery — Dairy  Pavilion. 
H.  F.  Wilson,  Professor  of  Economic  Entomology. 

WEDNESDAY,  MARCH  23rd 
Sessions  to  be  held  at  Room  206  Soils  Building. 

9 :30  A.  M. — Registration  followed  by : 

Tomato  Growing  Demonstrations  for  1938  based  on 
1937  Experience — O.  B.  Combs,  Horticulture  Depart¬ 
ment. 

Tomato  Disease  Experiment  Work — 0.  C.  Whipple, 
Plant  Pathology  Department. 


Hybrid  Sweet  Corn  and  the  1938  Planting — N.  P. 
Neal,  Agronomy  and  Genetics  Department. 

1 :30  P.  M. — Pea  Aphid  Problems.  Arranged  by  the 
Department  of  Economic  Entomology. 

Aphid  Seasonal  Behavior — C.  W.  Schaefer,  Economic 
Entomology  Department. 

Control  Results  of  1937 — Theo.  Bronson,  Bureau  of 
Entomology,  U.  S.  Department  of  Agriculture. 

Resistant  and  Susceptible  Varieties — E.  M.  Searls, 
Economic  Entomology  Department. 

1938.  What? — J.  E.  Dudley,  Jr.,  Bureau  of  Entom¬ 
ology,  U.  S.  Department  of  Agriculture. 

A  Long  Time  Program  for  Aphid  Control — H.  F. 
Wilson,  Economic  Entomology  Department. 

THURSDAY,  MARCH  24th 
9:00  A.  M. — Registration. 

Legume  Sileage. 

Methods  of  Making — W.  H.  Peterson,  Agricultural 
Chemistry  Department. 

Results  in  Feeding — Gustv.  Bohsted,  Animal  Hus¬ 
bandry  Department. 

Canners  as  Frozen  Food  Processors — H.  C.  Diehl, 
U.  S.  Department  of  Agriculture,  Bureau  of  Chemistry 
and  Soils,  Division  of  Food  Research.  Branch  Labora¬ 
tory,  Seattle,  Washington. 

Question  Box — E.  J.  Delwiche,  Agronomy  Depart¬ 
ment. 

1:30  P.  M. — Panel  of  reports  and  discussion  ar¬ 
ranged  by  the  Merchandising  Committee  of  the  Wis¬ 
consin  Canners  Association  and  H.  L.  Klueter,  Wiscon¬ 
sin  Department  of  Agriculture  and  Markets:  “An 
educational  program  for  packing  fewer  and  better 
peas.” 

6 :30  P.  M. — Banquet.  Hotel  Loraine. 

Wisconsin  Canners  Association  and  Home  Economics 
Association,  co-operating. 

Speaker:  H.  C.  Diehl,  Frozen  Foods  Laboratory, 
Seattle,  Wash. — Frozen  Foods  of  Today  and  Tomorrow. 

FRIDAY,  MARCH  25th 
9:00  A.  M. — Registration. 

Soils  and  Fertilizers.  Program  arranged  by  the 
Soils  Department. 

Climate  in  Relation  to  Canning  Crops — A.  R.  Whit¬ 
son,  Professor  of  Soils. 

What  Soils  Consist  of  and  How  Plants  Grow — Emil 
Truog,  Professor  of  Soils. 

Methods  of  Appljring  Fertilizers  to  Peas — F.  L. 
Musbach,  Professor  of  Soils. 

Fertilizer  Distribution  Machinery — F.  W.  Duffee, 
Professor  of  Agricultural  Engineering. 

1:30  P.  M. — The  Nature  and  Use  of  Fertilizers — 
E.  J.  Graul,  Professor  of  Soils. 

Sections : 

A — For  field  men. 

Practice  in  Soil  Testing,  H.  H.  Hull,  Instruc¬ 
tor  in  Soils  and  Assistants. 

B — For  executives. 

The  1938  Soil  Investigation  Program  for 
Canning  Crops,  Emil  Truog,  Professor  of 
Soils;  F.  L.  Musbach,  Professor  of  Soils. 
Question  Box — R.  E.  Vaughan,  Professor  of  Plant 
Pathology, 
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If  You  are  interested  in  Efficient  Production  Perfor¬ 
mance  You  Will  Decide  on  KOOK -MOREKOILS 


Comitlete  Equipment  for  Tomato  Products 

%  The  NEW  Langsenkamp  Catalog  of  almost 
100  pages  illustrates  and  aescribes  a  complete 
line  of  equipment  including  Indiana  Pulpers, 
Finishers.  Juice  Extractors,  Hot-Break  ^stem. 
Juice  Heating  Units,  Kettles,  Sorting  Tables, 
Scalders,  Fillers,  and  other  equipment  and  sup¬ 
plies.  A  copy  will  be  mailed  on  request. 


•  The  higher  efBciency  of  Kook -More  Koils 
has  never  been  based  upon  claims.  Their 
coils  have  demonstrated  their  superiority  in 
performance.  When  first  introduced  several 
years  ago  their  construction  and  (^ration 
were  so  far  superior  to  prior  types  of  cooking 
coils  that  there  was  no  basis  for  argument  to 
the  contrary. 

Naturally,  however,  there  were  efforts  to 
improve  prior  types  of  coils,  and  in  a  few  in¬ 
stances  some  progress  was  demonstrated. 
But  no  other  coil  has  ever  reached  in  eva¬ 
porating  capacity,  in  cleaning  ease,  or  in 
quality  of  production,  the  results  given  by 
the  Kook-More  Koil. 

However,  while  these  efforts  to  produce 
cooking  coils  of  equal  efficiency  to  the  origin¬ 
al  Kook-More  design  have  been  going  on 
Kook -Mores  themselves  have  been  improved. 
As  a  result,  the  Improved  Kook -More  Koil — 
the  Kook-More  that  is  available  today — is 
still  as  far  in  advance  of  the  field  as  the  ori¬ 
ginal  Kook-More  was  ahead  of  the  better 
coil  of  that  day.  The  Improved  Kook -More 
Koil  bat  40%  to  50%  greater  evaporating 
efficiency  than  standard  coils  of  three  con¬ 
tinuous  rounds. 


The  Improved  Kook -More  Koil  affords  an 
evaporating  capacity  of  60%  in  13  minutes 
with  125  pounds  of  steam  Cooking  units 
equipped  with  Improved  Kook-More  Koils 
have  finished  250  gallons  of  catsup  in  17^ 
minutes  from  the  start  with  650  gallons  of 
raw  stock.  These  records  have  been  made 
in  the  course  of  regular  plant  operations  and 
represent  results  which  can  be  achieved  un¬ 
der  efficient  plant  operating  conditions. 

Improved  Kook-More  Koils  are  construct¬ 
ed  three  rounds  high  fitting  into  divided 
header,  one  side  affords  inlet  for  steam,  the 
other  an  outlet  for  condensation.  Conden¬ 
sation  is  discharged  as  Steam  makesone  com¬ 
plete  round,  which  means  that  coils  are  con¬ 
stantly  filled  with  live  steam,  and  therefore 
evaporate  at  maximum  efficiency.  Kook- 
More  Koils  are  also  de-aerated  which  elimi¬ 
nates  air  pockets  and  assures  full  use  of  en¬ 
tire  beating  surface  of  coils. 

Kook -More  Koils  are  available  for  instal¬ 
lation  in  old  tanks,  or  are  supplied  installed, 
in  new  units  of  Stainless  Steel,  Red  Heart 
Gulf  Cypress  or  Enamel  Lined  Steel. 


F.  H.  LANGSENKAMP  CO.,  Indianapolis,  Ind. 

Eastern  Shore  Representative:  A.  K.  ROBINS  &  CO..  INC..  Baltimore.  Western  Representative:  JAMES 
Q.  LEAVITT  CO.,  Seattle,  Wash.  Pacific  Cooat  Representative:  KING  ENGINEERING  &  SALES 
CO.,  San  Francisco.  Texas  Representative:  A.  H.  VAYO.  Harlingen.  Texas.  CHISHOLM-RYDER  CO.. 
Niagara  Falls,  N.  Y.  _ 


HAMACHEK 

PEA 

HULLING 

EQUIPMENT 


Whenever  you  desire  information  on  the 
threshins  of  sreen  peas  or  lima  beans,  write  us. 
We  specialize  in  this  type  of  equipment  and 
do  not  make  any  other  machinery  to  divide 
our  efforts. 

We  cover  this  field  thoroushly  with  efficient 
and  economical  equipment  and  nationwide 


service. 


May  we  help  you  improve  your  pea  or  lima 
bean  pack  —  and  your  profits? 


FRANK  HAMACHEK  MACHINE  CO. 


until  lie  t  uTi^rs  nf  V  tners,  Vincr  het-'ders,  Ensiloi^e  Distributors  and  C  ham  Ad  justers 


KEWAUNEE.  WISCONSIN 
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GRADES  FOR  CANNED  APPLES 

By  Bureau  of  Agricultural  Economics,  United  States 
Department  of  Agriculture 
(Effective  February  8,  1938) 

EFINITION — Canned  apples  are  the  canned  fruit 
prepared  from  sound,  properly  ripened  fresh 
fruit  of  Malus  sylvestris  (Pyrus  malus),  by 
proper  peeling,  coring,  trimming,  and  washing ;  may  be 
packed  with  or  without  sirup  (sucrose),  in  hermeti¬ 
cally  sealed  containers,  and  sterilized  by  heat. 

GRADES  OF  CANNED  APPLES— U.  S.  GRADE 
A  (Fancy)  canned  apples  are  apples  which  possess 
similar  varietal  characteristics  and  are  uniformly  of 
good  bright  color  for  the  variety.  The  pieces  are 
segments  cut  from  apples  not  less  than  2V4  inches  in 
diameter,  and  are  uniformly  quarters,  eights,  twelfths 
or  sixteenths.  They  are  practically  free  from  defects ; 
possess  a  firm  but  tender  texture  and  a  normal  apple 
flavor;  and  score  not  less  than  85  points  when  scored 
according  to  the  scoring  system  outlined  herein. 

U.  S.  GRADE  C  (Standard)  canned  apples  are 
apples  which  possess  similar  varietal  characteristics 
and  may  vary  noticeably  in  color,  and  size  of  pieces. 
They  are  fairly  free  from  defects;  may  possess  a 
variable  texture,  and  a  normal  apple  flavor ;  and  score 
not  less  than  70  points  when  scored  according  to  the 
scoring  system  outlined  herein. 

OFF-GRADE  (Substandard)  canned  apples  are 
according  to  the  scoring  system  outlined  herein,  or, 
apples  which  score  less  than  70  points  when  scored 
when  any  one  of  the  grading  factors  except  “UNI¬ 
FORMITY  OF  SIZE”  falls  in  subdivision  D. 

EXPLANATION — “Normal  flavor”  means  that  the 
product  is  free  from  objectionable  or  off  flavors  of  all 
kinds.  Canned  apples  in  which  objectionable  or  off 
flavors  are  detected,  if  not  illegal,  but  which  otherwise 
meet  the  requirements  of  the  foregoing  grades,  will  be 
graded  OFF-GRADE  (Substandard). 

PREREQUISITES  TO  GRADING 
Condition  of  Container 

Containers  shall  be  sound  and  clean.  If  the 
containers  are  metal,  they  shall  be  free  from  rust 
and  serious  dents,  and  the  ends  shall  be  flat  or  concave. 

Condition  of  Package  and  Label 
If  cased,  the  canned  apples  shall  be  packed  in  clean, 
neat,  unbroken  packages.  If  labeled,  the  labels  on  the 
container  and  package  shall  be  clean,  and  shall  be 
neatly  and  securely  affixed,  and  shall  comply  in  all 
respects  with  the  requirements  of  the  Federal  Food 
and  Drugs  Act. 

Fill  of  Container 

Cans  of  apples  shall  be  considered  as  of  standard 
All  if  the  head  space,  measured  from  the  top  of  the 
product  to  the  underside  of  the  lid,  does  not  exceed 
10  per  cent  of  the  total  inside  height  of  the  container, 
and  if  the  packing  medium  is  not  in  excess  of  the 
quantity  necessary  for  proper  processing  without 
impairment  of  quality. 

A  certificate  of  grade  covering  cans  of  apples  that 
do  not  meet  the  above  requirements  shall  bear  the 
legend,  “Below  U.  S.  Standard — Slack  Fill” 


The  maximum  head  space  allowable  in  the  cans 
commonly  used  in  packing  canned  apples  is  shown  in 
the  accompanying  table.  The  drained  weights  noted 
in  the  last  column  are  those  necessarily  to  be  attained 
if  canned  apples  are  to  be  certified  as  of  a  given  U.  S. 
grade,  (Solid  Pack). 


Can  dimensions 

Maximum  head 

Space 

allowable 

Min. 

Drained 

Can 

size 

(in 

inches) 

(measured  from 

top 

of  double 

Net  Weight 

Diameter  Heisht 

seam  in  sixteenths  of 

an  inch) 

Lbs. 

Ozs. 

No. 

2 

3-7/16 

4-  9/16 

9.7 

1 

2 

No. 

2-1^ 

4-1/16 

4-11/16 

9.9 

1 

10 

No. 

3 

4-4/16 

4-14/16 

10.2 

1 

14 

No. 

10 

6-3/16 

7 

13.6 

6 

0 

ASCERTAINING  THE  GRADE 
The  grade  of  canned  apples  may  be  ascertained  by 
considering,  in  addition  to  the  foregoing  requirements, 
the  following  factors :  Color,  uniformity  of  size, 
absence  of  defects,  and  character  of  fruit.  The  relative 
importance  of  each  element  has  been  expressed  numeri¬ 
cally  on  a  scale  of  100.  The  maximum  number  of 
credits  that  may  be  given  for  each  factor  is : 

Points 


1.  Color  .  25 

2.  Uniformity  of  Size .  15 

3.  Absence  of  Defects .  25 

4.  Character  of  Fruit .  35 


Total  Score .  100 


Ascertaining  the  Rating  of  Each  Factor 

The  essential  variations  within  each  factor  are  so 
described  that  the  value  may  be  ascertained  for  each 
factor  and  expressed  numerically.  The  numerical 
ranges  within  each  factor  are  inclusive.  For  instance, 
the  range  17  to  20  means  17,  18,  19,  and  20. 

I.  COLOR — Under  the  factor  of  color,  the  typical 
color  for  the  variety  and  its  uniformity  are  considered. 

(A)  If  the  color  is  true  to  variety  and  is  uniformly 
good  and  bright,  a  credit  of  21  to  25  points  may  be 
allowed. 

(C)  If  the  color  varies  noticeably,  or  is  somewhat 
dull,  a  credit  of  17  to  20  points  may  be  allowed.  Apples 
that  fall  in  this  classification  shall  not  be  graded  above 
U.  S.  GRADE  C  (Standard),  regardless  of  the  total 
score  for  the  product. 

(D)  If  the  color  is  poor,  or  has  a  markedly  dull  gray¬ 
ish,  pinkish  or  brownish  tint,  a  credit  within  the  range 
of  0  to  16  points  may  be  allowed. 

II.  UNIFORMITY  OF  SIZE — Under  the  factor  of 
uniformity  of  size,  consideration  is  given  to  the  uni¬ 
formity  of  cut  and  size  of  pieces. 

(A)  To  receive  a  rating  within  the  highest  group, 
12  to  15  points,  the  pieces  throughout  the  can  should 
be  reasonably  evenly  sized,  cut  from  apples  2l^  inches 
in  diameter  or  larger. 

(C)  If  the  pieces  vary  noticeably  in  size,  a  credit  of 
9  to  11  points  may  be  allowed. 

(D)  When  the  pieces  have  lost  their  individuality 
due  to  mushiness,  or  are  very  irregularly  cut,  a  credit 
within  the  range  of  0  to  8  points  may  be  allowed. 

III.  ABSENCE  OF  DEFECTS— Under  the  factor 
of  absence  of  defects,  consideration  is  given  to  the  care 
exercised  in  peeling  and  coring,  to  the  presence  of 
seeds,  carpel  tissue,  peel,  stems,  sepals,  bruises,  patho¬ 
logical  or  insect  injury  of  any  kind,  or  other  defects. 
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PHILLIPS  SALES  COMPAIMY,  Inc. 

Brokers  and  Commission 

Canned  ^oo^s  and  Cannen  Supplies 

Located  in  the  heart  of  Maryland’s  great  packing  industry.  Brokers 
and  representatives  desired  in  all  markets.  Packers’  accounts  solicited. 

CAMBRIDGE  •  MARYLAND,  C.  S.  A. 


A  Iways  Dependable  ! 

OLD  FAITHFUL  BRAND 

Seed  Peas  For  Canning  and  Freezing 

GALLATIN  VALLEY  SEED  CO. 

BOZEMAN,  MONTANA 


i  BUILT  RIGHT 

nT  The  new  Husker  (below)  is  provided  to  do  the  pre- 
M  cision  job  of  automatically  debutting  and  husking  corn  at 
great  speed,  without  waste.  The  new  Cutter  (left)  is 
F  designed  and  eonstructed  to  cut  with  unequalled  accuracy 
all  of  the  corn  of  all  sizes  of  ears  and 
nubbings  that  should  be  canned. 

Both  of  these  ball -bearing-equipped  ma- 
chines  are  built  and  guaranteed  by  one  of 
the  country’s  leading  machine  tool  manu- 
facturers,  Rockford  Drill- 
ing  Machine  Division  of 
Borg-Warner  Corporation  f 
at  Rockford,  Illinois. 


Write  for  descriptive  literature  covering  3S>^  Corn 
Canning  Equipment  and  the  Method  of  Can¬ 
ning  Whole-kernel  Corn. 


EQUIPMENT 


CORN  CANNING 


T]H[]e  lUKTinnEra*  Westminster, Md. 

HUSKERS  — CUTTERS  — TRIMMERS  — CLEANERS 
SILKERS— WASHERS  and  GRINDERS 
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(A)  If  the  product  is  well  prepared  so  that  not  to 
exceed  5  per  cent  by  weight  of  the  pieces  contain 
defects,  a  credit  of  21  to  25  points  may  be  allowed. 

(C)  If  there  is  evidence  of  somewhat  careless 
preparation,  the  defects  being  noticeable,  but  not  in 
excess  of  20  per  cent  by  weight  of  the  pieces  contain 
defects,  a  credit  of  17  to  20  points  may  be  allowed. 
Apples  that  fall  in  this  classification  shall  not  be  graded 
above  U.  S.  GRADE  C  (Standard),  regardless  of  the 
total  score  for  the  product. 

(D)  When  the  defects  are  outstandingly  prominent, 
a  credit  within  the  range  of  0  to  16  points  may  be 
allowed. 

IV.  CHARACTER  OF  FRUIT — The  factor  of  char¬ 
acter  of  fruit  refers  to  the  tendency  of  the  pieces  of 
fruit  to  retain  their  normal  shape  and  size,  or  to  dis¬ 
integrate  or  break  down  and  become  mushy  due  to 
overripeness,  improper  handling,  or  processing.  Hard¬ 
ness  due  to  immaturity,  or  other  conditions  brought 
about  through  processing,  mechanical  or  other  means, 
are  also  considered  under  this  factor. 

(A)  If  the  pieces  of  fruit  maintain  their  original 
conformation  to  the  extent  that  75  per  cent  of  the  pieces 
are  approximately  whole  and  are  tender,  a  credit  of  31 
to  35  points  may  be  allowed. 

(C)  If  the  fruit  is  somewhat  mushy,  having  a  ten¬ 
dency  to  break  down  or  is  somewhat  hard,  a  credit  of 
27  to  30  points  may  be  allowed.  Apples  that  fall  in 
this  classification  shall  no’t  be  graded  above  U.  S. 
GRADE  C  (Standard),  regardless  of  the  total  score 
for  the  product. 

(D)  If  the  fruit  is  badly  broken,  very  mushy,  or 
very  tough  or  hard,  a  credit  within  the  range  of  0  to  26 
points  may  be  allowed. 

• 

FEDERAL  TRADE  COMMISSION  SHOULD  ACT 
“To  End  the  Present  Mad  and  Flabby  Methods” — of 
Selling  Canned  Foods 

New  York  State,  March  5, 1938. 
American  Institute  of  Food  Distribution 
New  York  City 
Gentlemen : 

While  we  are  not  subscribers  to  the  Institute,  we  do 
now  and  then  receive  copies  of  the  Service  Letter  and 
we  have  these  comments  to  make : 

Frankly  we  cannot  see  where  your  “Group  Insur¬ 
ance  for  Canners’  Prices”  would  be  of  any  material  help 
to  our  sick  industry.  Statistics  per  se  are  but  state¬ 
ments  of  facts ;  they  cure  nothing.  Stock  reports  and 
acreages  have  been  available  for  years,  yet  this  infor¬ 
mation  has  added  to  no  ones  stature  in  our  industry. 
Your  assumption  is  that  “supply  and  demand”  are  the 
only  cogs  to  our  economic  system;  you  are  entirely 
mistaken. 

Now  I  pick  my  theme  from  the  canner’s  letter  on 
page  three  to  your  February  28th  Service  Letter. 
The  canner  mentions  that  his  buyers  are  not  taking  out 
their  contracted  goods  and  that  they  are  pressing  him 
for  reductions  in  price.  Your  suggestions  of  “personal 
visits”  to  the  buyers  and  “friendly  arrangements”  is 
but  nursing  the  problem,  not  curing  it.  We  cannot  see 
that  you  have  at  all  answered  the  canner’s  problem.  It 


is  very  possible  his  buyers  over-bought  for  speculation. 
The  canner,  to  fill  what  appeared  to  be  firm  contracts, 
paid  higher  prices  to  his  growers  and  higher  wages 
to  his  workers,  to  fill  those  contracts.  He  cannot  and 
should  not  rebate  on  his  growers  and  workers  at  this 
late  date.  But  your  proposals  would  tolerate  the  un¬ 
loading  of  all  the  buyers’  responsibilities  and  gambling 
risks  onto  the  canner. 

Let  us  take  Canner  A  and  Canner  B,  both  in  the  boots 
of  the  above  canner: 

Under  declining  prices,  A’s  buyers  may  be  ignoring 
their  contractual  obligations  and  secretly  buying  spots 
from  B  at  lower  prices.  And,  B’s  buyers  undoubtedly 
are  doing  likewise  and  buying  secretly  from  Canner  A. 
Canner  A  and  Canner  B  are  unearthing  each  other’s 
price  structure  because  the  industry  as  a  whole  has 
sold  its  birthright.  It  has  stooped  to  the  lowest  measure 
an  industry  can  stoop.  It  has  sacrificed  the  legal 
status  of  its  contracts  and  bona-fide  spot  sales. 
Canners  will  not  hold  their  buyers  to  their  contractual 
obligations  and  the  buyers  know  it.  To  talk  of  canners 
“cooperating”  for  reform  in  this  direction  is  to  waste 
ones  breath. 

The  only  direct  and  effective  way  in  which  to  solve 
this  problem  is  to  reconstruct  the  ethics  of  buying  and 
selling  thru  a  “trade  practice  agreement”  with  the 
Federal  Trade  Commission.  We  must  set  up  a  system 
of  practices  that  shall  have  some  semblance  of  legal 
status  and  enforcement.  We  must  bring  order  to  our 
present  mad  and  flabby  methods. 

Under  a  trade  practice  agreement  we  believe  buyers 
would  take  greater  precautions  in  over-buying.  They 
would  not  speculate  at  the  canner’s  expense,  leaving 
him  with  the  bag  when  prices  declined.  Knowing  that 
they  must  eventually  take  their  contracted  goods, 
buyers  would  press  sales  of  their  contracted  orders. 
A  buyer  who  ignores  his  contractual  obligations  and 
buys  elsewhere  secretly  is  sabotaging  the  price  struc¬ 
ture,  and  the  canner  who  condones  it  is  as  guilty  an 
accomplice.  One  can  readily  see  where  such  sabotaging 
may  become  a  thorough  racket,  as  criminal  as  “pooling” 
on  Wall  Street. 

A  thorough  renovation  of  our  “trade  practices”  as 
approved  by  the  Federal  Trade  Commission  would 
obviously  stabilize  markets  and  prices,  reduce  specula¬ 
tion  and  lift  our  industry  to  a  healthier  plane.  It  would 
do  so  by  spreading  the  risks. 

We  are  confident  that  our  buyers  would  eagerly 
welcome  such  a  stabilizer.  We  think  that  such  a  trade 
practice  agreement  is  a  logical  extension  of  the 
Robinson-Patman  Act,  for  it  would  place  all  buyers  and 
sellers  under  the  same  legal  obligations.  We  think  it 
would  at  one  stroke  eradicate  the  evil  of  buyers 
ignoring  their  contractual  obligations  and  buying  spots 
secretly,  in  efforts  to  undermine  the  contract  price. 
And  we  know  that  our  farmers  and  workers,  who 
depend  so  much  upon  the  prosperity  of  our  industry, 
would  benefit  much  from  this  cleaning  of  our  house. 

Very  truly  yours, 

P.  S.  Should  you  comment  on  this  letter  in  your 
Service  Letter,  may  I  have  a  copy? 

I  am  sending  a  copy  of  this  letter  to  Mr.  Judge  of 
The  Canning  Trade. 


The  Ideal  Canners’  Corn 
Golden  Cross  Bantam 


WoodrufTs  Golden  Cross  Bantam  is  a  midseason 
hybrid^  4  to  8  days  later  than  Golden  Bantam. 
Golden  Cross  Bantam  was  developed  at  the  Purdue 
Agricultural  Experiment  Station.  It  is  especially 
resistant  to  Stewart’s  wilt.  The  ears  are  uniform 
.  .  .  about  8"  long,  with  10  to  14  rows  of  kernels. 
The  yield  is  high  ...  it  is  an  ideal  canners  corn. 


Write  to  Woodruff  for  immediate  or  future  delivery. 


F.H.  WOODRUFF  &  SONS 


MILFORD  CONN. 

Branches  and  Shipping  Points:  Sacramento,  Calif.;  Rocky  Ford,  Colo.;  Milford,  Conn.;  Atlanta,  Ga.; 

Toledo,  Ohio,  Mercedes,  Tex.,  Basin,  Wyo.;  Bellerose,  L  I.,  N.  Y.,  and  others. 
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V CHECK  THESE 

ADVANTAGES  OF 

THE  HANSEN  3 

QUALITY  GRADER 

V  Separates  green  peas  into  3  distinct 
•  classes  of  quality. 


V  Eliminates  overlapping  grades. 


y/  Insures  closer  color  likeness  due  to 
uniform  quality. 

V  Positive  mechanical  discharge  —  V  Uni 

prevents  salty  peas.  tool 

V  Separating  tank  made  of  Stainless  V  An 

Steel.  Coi 

V  Can  also  he  made  for  separating  -y/  Enl 

into  2  distinct  qualities.  con 


V  Units  easy  to  clean  without  use  of  special 
tools. 

V  An  ideal  exhauster  for  Whole  Kernel 
Com. 

V  Entire  machine  sanitary — made  of  non- 
corrosive  metals. 


Write  today  for  complete  information  on  this  Hansen  Master- 
Built  3  {Quality  Grader — A  Cedarburg  Product 

HANSEN  CANNIN6  MACHINERY  CORP.  .S.% 


California  Repreaentative : 

KING  SALES  &  ENGINEERING  CO. 
20S-2I0  1st  St.,  Su  Fnndsco.  Cid. 


Intermountain  Representative: 
JAMES  Q.  LEAVITT  COBIPANY 
905  1st  Sec.  Bk.Bldr.,OKden,  Utah 
1955  1st  Ayenoe  S.,  Seattle,  Wash. 


Seaboard  Representative: 

WM.  T.  HOWETH.  Lewes.  Del. 


ct 
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GRAMS  of  INTEREST 


A  THREE  DAY  MEETING  of  the  directors  of  the  Cali¬ 
fornia  Retail  Grocers  and  Merchants  Association  was 
held  at  San  Francisco  the  second  week  in  March  to 
consider  vital  problems  affecting  independents.  Under 
discussion  were  the  California  Unfair  Practices  Act, 
the  Desmond  milk  control  act,  labor  problems,  the 
Patman  chain  store  bill,  the  sales  tax,  the  proposed 
single  tax  amendment  and  the  State  meat  inspection 
tax.  Leaders  in  the  discussions  were  W.  D.  Hadeler, 
San  Francisco,  State  Secretary;  S.  M.  White,  Vice- 
President  of  the  National  Secretaries  Association;  H. 
H.  Sack,  National  Director  of  the  Retail  Grocers  As¬ 
sociation,  and  F.  A.  Tissier,  Secretary  of  the  San 
Francisco  local  association. 

• 

A  NEW  DRESS  for  the  canning  kitchen  is  now  possible 
with  Ludlite,  a  new  stainless  steel  thin  sheet  composi¬ 
tion  material,  the  product  of  Ludlum  Steel  Company, 
Watervliet,  New  York.  Coming  in  rolls  like  tin,  it 
handles  with  the  ease  of  oil  cloth  or  linoleum;  is  used 
for  side  walling  or  other  decorative  purposes.  It  is 
also  available  in  tile,  shingles,  angles,  channels  and 
other  small  shapes. 

• 

OUR  HATS  OFF  to  Phillips  Packing  Company,  Cam¬ 
bridge,  Maryland,  and  their  aggressive  advertising 
department.  Devoting  a  full  page  of  P.  D.  Q,,  their 
monthly  house  organ,  to  a  Lenten  calendar  for  the 
months  of  March  and  April,  they  conceived  the  novel 
idea  of  “Fast  Sellers  for  Fast  Days”,  using  a  can  of 
one  of  Phillips  delicious  meatless  soups  to  displace  the 
figure  in  the  fish  days.  It’s  a  novel  idea  and  one  cer¬ 
tainly  worthy  of  commendation. 

• 

A  STATE-WIDE  MEETING  of  peach  growers  to  consider 
the  most  advantageous  methods  for  handling  the  1938 
crop,  will  be  held  at  Berkeley,  California,  March  21st. 
The  call  for  the  meeting  followed  a  preliminary  meeting 
of  leaders  in  the  industry  in  which  the  economic  posi¬ 
tion  of  the  crop  was  reviewed  and  potential  consumer 
demand  was  discussed. 

• 

ARTHUR  E,  STEWART,  46,  general  manager  of  the 
Norfolk  Packing  Company,  Plattsmouth,  Nebraska, 
died  on  February  26th  of  an  apoplectic  stroke.  He 
was  active  in  association  affairs  and  a  director  of  the 
lowa-Nebraska  Canners  Association. 

• 

RAY  HOOK,  who  has  been  associated  with  the  B.  H. 
Body  Company,  Oakland,  California  canners,  has  been 
made  superintendent  of  the  plant  at  Dinuba,  Cali¬ 
fornia,  operated  by  the  Exeter-Kadota  Fig  Association. 

• 

RICHARD  E.  RAY  has  set  up  the  Ray  Brokerage  Com¬ 
pany  offices  at  352  South  Illinois  Street,  Room  525, 
Indianapolis,  Indiana.  “Dick”  will  be  identified  as 
former  assistant  to  Secretary  Paul  Fishback  of  the 
National  Food  Brokers  Association. 


MISS  MARY  E.  WIEN,  Purdue  University  Junior,  won 
the  first  prize  of  $100.00  for  baking  the  best  cherry  pie 
at  the  contest  held  on  Washington’s  Birthday  at  the 
Morrison  Hotel  in  Chicago.  On  February  24th,  she  was 
received  by  Mrs.  Franklin  D.  Roosevelt  at  the  White 
House.  Miss  Wien  was  accompanied  to  Washington 
from  Chicago  by  her  mother,  Mrs.  Elmer  Wien  of  West 
Lafayette,  Indiana,  and  Mr.  Willard  M.  Rutzen.  Mr. 
Rutzen  is  President  of  the  Hatchet  Club  and  is  the  man 
who  has  much  to  do  with  the  success  of  National 
Cherry  Week  each  year. 

• 

COLUMBIA  RIVER  PACKERS  ASSOCIATION,  INC.,  report  a 
net  profit  in  1937  of  $186,303,  compared  with  $186,825 
in  1936. 

• 

ROBERT  A.  BAILEY,  53,  Manager  of  the  Springbrook 
Packing  Company,  Springbrook,  Oregon,  died  suddenly 
on  February  27th,  of  a  heart  attack. 

• 

CALIFORNIA  FROSTED  FOODS,  INC.,  has  been  incor¬ 
porated  at  Stockton,  California,  with  a  capital  stock  of 
$100,000,  by  Ralph  Coelho  and  George  Musante  of  San 
Jose,  and  Sterling  B.  Doughty  of  Hayward. 

• 

THE  PLANT  FORMERLY  Occupied  by  the  Central  Pack¬ 
ing  Corporation  at  Rives  Junction,  Michigan,  will  be 
taken  over  by  the  Best  Industries,  Jackson,  Michigan, 
who  have  contracted  the  asparagus  acreage  formerly 
packed  by  the  Central  Packing  Corporation,  and  will 
equip  to  handle  asparagus,  string  beans  and  tomatoes. 

• 

THE  PACIFIC  COAST  FISHING  INDUSTRY,  taken  as  a 
whole,  had  a  fairly  successful  year  in  1937,  according 
to  pack  statistics.  New  high  records  were  set  in  size 
of  pack  of  tuna,  oysters,  crab  and  in  frozen  fish,  with 
a  heavy  output  of  salmon.  Salmon  set  a  new  record 
for  total  value,  this  being  placed  at  $45,028,000,  as 
against  $44,079,000  the  preceding  year.  Alaska  salmon 
accounts  for  88  per  cent  of  the  salmon  pack  of  the 
United  States  and  60  per  cent  of  the  world  total.  The 
output  of  mackerel,  clams,  shad  and  herring  suffered 
a  decline  in  1937,  as  compared  with  recent  years. 

• 

G.  J.  MORTON,  who  has  acted  as  chief  of  the  San 
Francisco  division  of  the  U.  S.  Food  and  Drug 
Administration  for  the  past  fifteen  years,  has  been 
transferred  to  Los  Angeles,  and  H.  C.  Moore,  who 
headed  the  Los  Angeles  division  has  assumed  the  post 
at  San  Francisco. 

• 

ANNOUNCEMENT  has  been  made  that  the  Star  of 
Scotland,  famous  sailing  ship  of  the  Alaska  Packers 
Association,  San  Francisco,  once  the  pride  of  the  fleet 
that  made  the  annual  trek  to  Alaskan  salmon  fishing 
grounds,  has  been  sold  to  a  gambling  syndicate  of  Los 
Angeles.  The  masts  are  to  be  unstepped  and  the  vessel 
transformed  into  a  gambling  barge  to  be  anchored 
outside  the  jurisdiction  of  the  State. 
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The  Hydro  Geared  Grader 

The  Rod  Split  and  Skin  Remover 
and  Washer 

The  New  Hex-Ro  Cleaner 

The  Taper  Tip 
Corn  Trimmer 


Machines  to  help  you  pack  better  quality 
and  at  the  same  time  save  you  money. 


The  Sinclair-Scott  Co. 

**The  Original  Grader  House** 

BALTIMORE,  MD. 


INVESTIGATE 
STERILIZED  SPICES 

ALL  SPICE  CONTAINS  MOLD  AND  BACTERIA 
AND  MAY  BE  THE  SOURCE  OF  YOUR  TROUBLE 

The  Griffith  Laboratories  are  the  first  to  produce 
Sterilized  Spices  which  give  to  your  products  stabil¬ 
ity  and  longer  life,  improved  taste  and  flavor,  eli¬ 
minating  molds  and  bacteria  that  are  so  largely  re¬ 
sponsible  for  food  spoilage. 

Griffith's  STERILIZED  SPICES,  covered  by  patents, 
are  available  either  individually  or  in  mixtures  for 
any  seasoning  purpose  or  we  will  sterilize  your  own 
private  formulas  if  you  desire. 

There  is  only  slight  increase  in  cost. 

Write  today  to 

THE  GRIFFITH  LABORATORIES 

1415  W.  37th  ST.,  CHICAGO,  ILL. 

TORONTO,  ONT.  PASSAIC,  N.  J. 
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ON  RADIO  ADVERTISING 

By  “BETTER  PROFITS” 

Special  Correspondent  of  “The  Canning  Trade" 


SOONER  or  later  a  canner  willing  to  consider 
seriously  the  creation  of  consumer  demand  for  his 
products  will  have  to  think  of  radio  programs  in 
contrast  to  magazine  or  newspaper  advertising.  Pos¬ 
sibly  he  is  not  ready  for  wide  spread  advertising 
coverage ;  probably  he  has  heard  that  there  is  nothing 
quite  as  old  as  a  day  old  newspaper.  In  addition,  the 
bright  young  men  selling  radio  time  are  more  anxious 
now  than  ever  to  increase  commission  checks.  Look 
out  or  one  of  them  will  get  you! 

Take  the  case  of  a  central  states  canner  packing  a 
partial  line  of  canned  vegetables.  It  has  been  intro¬ 
duced  in  several  markets  for  some  time,  in  fact  distri¬ 
bution  spreads  well  over  a  state  or  two  adjacent  to 
the  home  office  and  factory.  The  line  is  a  quality  line, 
not  much  retail  work  can  be  done  on  it  outside  of 
high-spotting  key  retail  accounts  twice  a  year  in 
principal  markets.  A  canner  in  such  a  situation  will 
do  well  to  look  over  carefully  the  possibilities  of  a  radio 
advertising  campaign,  covering  the  state  in  which  he 
has  good  distribution,  or  even  a  smaller  one  to  blanket 
the  trading  area  served  by  even  a  single  distributor 
selling  a  profitable  quantity  of  his  goods. 

Salesmen  of  radio  time  today  have  a  new  technique. 
To  my  mind  it’s  a  great  advance  in  selling  methods 
over  those  followed  several  years  ago,  when  radio 
programs  were  something  to  be  endured  for  the  sake 
of  being  able  to  brag  the  day  following  to  your  neigh¬ 
bors  about  the  distance  you  reached  out  from  home 
when  you  really  settled  down  to  an  evening  of  radio 
roaming.  Now  you  expect  the  best  entertainment. 
Unless  a  Charlie  McCarthy  or  Betty  Lou  Riggs  appears 
on  the  radio  horizon  every  once  in  a  while,  we  are  apt 
to  become  dissatisfied  with  what  the  air  waves  have  to 
offer,  and  querously  ask  what  is  getting  into  radio 
anyway!  In  such  a  case,  the  willing  radio  advertiser 
must  understand  that  he  does  not  need  to  command  the 
services  of  a  Helen  Hayes  or  Reinald  Werrenrath  to 
secure  and  hold  weekly  or  daily  listeners  to  his  radio 
program.  The  stars  of  the  ether  may  still  stay  under 
contract  to  big  advertisers  and  your  program  will  pay 
for  itself  in  increased  consumer  interest.  Here’s  how ! 

The  day  of  the  portable  transcription  outfit  has  been 
with  us  for  some  time.  With  it  we  take  the  program 
where  we  find  it.  Best  of  all  we  put  on  “live  programs” 
by  means  of  a  disk  that  runs  the  full  fifteen  minutes, 
contains  all  the  human  interest  possible  in  personal 
interviews  with  the  men  and  women  who  really  do 
things  in  the  canning  factories,  and  in  the  field  of 
growing  crops  for  canning.  Witness  the  success  of  the 
various  types  of  programs  based  on  the  inquiring- 
reporter-sort  of  program.  You  know  the  kind,  the 


bright  fellow  with  a  non-directional  mike  strapped  to 
his  manly  bosom,  asks  the  blushing  bride  from  Oshkosh 
if  she  really  loves  her  husband,  or  did  she  marry  him  on 
a  dare!  He  looks  foolish,  she  smiles  happily  as  she 
replies,  and  a  thousand  listeners  say:  “Well,  that 
reporter  fellow  is  fresh  but  he  does  put  over  an 
entertaining  program.  I’m  going  to  tune  in  every  day 
and  tell  my  friends  to  listen,  too !” 

On  a  radio  station  covering  a  radius  of  seventy-five 
miles,  in  several  directions,  it  is  possible  to  secure  a 
series  of  recordings  to  be  re-broadcast  daily  at  a  given 
da3d;ime  period,  time,  talent,  and  transcriptions,  every¬ 
thing,  to  make  up  a  fifteen  minute  broadcast  six  times 
weekly  from  one  hundred  to  one  hundred  and  fifty 
dollars.  Spread  this  over  a  thirteen  week  period,  match 
it  against  sales  of  several  thousands  of  cases  to  a 
single  exclusive  distributor,  and  you  won’t  find  the 
cost  exorbitant  when  you  check  up  on  increased  con¬ 
sumer  interest  and  additional  dealer’s  support. 

If  you  have  a  distributor  working  with  a  group  of 
dealers,  say  about  seventy-five  or  a  hundred,  you  can 
easily  do  each  one  a  favor,  sell  your  line,  establish  a 
reputation  for  quality  and  increase  consumption  of 
your  goods  at  no  great  expense  when  you  compute  the 
results  gained  and  match  them  against  the  cost.  The 
program  should  be  arranged  to  cover  an  interview  with 
consumers  shopping  in  stores  carrying  your  goods. 
The  dealer  is  interviewed  in  each  store,  facts  of  interest 
concerning  his  ownership  and  store  operation  are 
discussed  between  the  one  carrying  on  the  interview 
and  the  dealer.  Soon  customers  buying  food  are 
noticed,  and,  in  a  purely  conversational  tone,  the  inter¬ 
viewer  suggests  he  would  like  to  meet  one  or  two  of 
them  in  order  that  he  may  examine  the  contents  of  their 
shopping  bags.  This  is  the  cue  for  the  discovery  in 
their  bundles  of  cans  of  your  products.  They  are  asked 
questions  concerning  them,  their  answers  being  un¬ 
studied  are  just  as  human  as  can  be,  often  humorous 
and  always  enlightening  as  a  rule  to  the  listening 
audience.  Any  “Man  on  the  Street,”  the  average 
radio  announcer  will  be  perfectly  able  to  carry  out 
the  plan  I  have  suggested,  and  will  gladly  do  so  for  the 
sake  of  introducing  a  new  listener  interest  program 
from  his  station.  All  this  of  course  with  the  proper 
return  to  the  station  for  the  air  time  used  daily. 

From  four  to  six  housewives  may  be  interviewed 
daily,  sometimes  a  poor  male  may  also  be  dragged  into 
the  picture.  The  programs  are  funny,  instructive'  and 
are  sales  builders.  Take  this  article  to  any  radio 
station  over  which  you  have  been  planning  a  radio 
program,  and  they  will  quickly  arrange  to  make  a 
sample  recording  for  you,  and  help  you  all  they  can  in 
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Economical 

Dependable 

Insurance 

Protection 

CAHNERS  EXCHANGE 

SUBSCRIBERS 

at 

WARNER  INTER -INSURANCE  BUREAU 

LANSING  B.  WARNER, 

Incorporated 

Chicago 

OVER  THIRTY  YEARS  OF 
SUCCESSFUL  SERVICE  TO 

THE  CANNING  INDUSTRY 

Specialized 

Demonstrated 

Service 

Efficiency 

HeresHelp 
in  Insect 
and  Disease 
Control 


T  TO 


The  Research  Staff  of  the 
Hammond  organization  has  prepared 
an  exhaustive  textbook  especially  for 
the  use  of  canning  trade  executives. 
This  book  gives  scientifically  correct 
and  practical  guidance  on  almost  every 
problem  you  will  encounter  in  con¬ 
trolling  insects  and  fungus  diseases. 

We  will  be  pleased  to  send  a  copy  of 
this  book  with  our  compliments  to  any 
canning  trade  executive  or  grower. 
Write  us  on  your  letterhead. 


To  Control  Aphidt,  Uto 

HAMMOND’S 

ACTIROTE 

Aphid  Duat  or  Spray 

In  Florida,  Virginia,  New  Jersey,  New 
York  and  Wisconsin,  ACTIROTE  has 
proved  the  most  effective  aphis  con¬ 
trol  yet  introduced. 

ACTIROTE  is  basically  a  1%  Stabil¬ 
ized  Rotenone  Dust.  It  also  contains 
a  unique  irritant  which  forces  the 
aphids  from  protected  areas.  Can 
be  applied  with  any  dusting  machine. 
Also  available  in  liquid  form  for  use 
with  spraying  equipment. 


HAMMOND  PAINT  &  CHEMICAL  CO. 

95  Ferry  St.  Beacon,  New  York 


MODER^N 

GANSE 


GAMSE  LITHDEHAPHINB  CD, 

—  .  — I  M  C.  — — 

Herman  Eamse ,  PrEs+. 

419-^ZI  E. Lombard  St. 

BALTIMORE.MD. 

Phomes — Plaza  IS^S-fSPG 


theDNLYgrader 


SPLIT  LOAD 


e  Designed  for  a  high  speed  line  of  180  to  240  No.  2  cons 
per  minute  this  machine  developes  maximum  capacity  in  a 
minimum  space.  The  first  screen  splits  the  load  in  half. 
Smaller  sizes  going  to  the  screens  below  to  be  regraded,  and 
the  larger  sizes  continue  on  through  the  screens  above.  By 
regrading  the  split  load  a  very  substantial  increase  of  the 
smaller  grades  is  obtained.  Screens  are  well  built,  in  fact 
we  hove  never  had  to  replace  one.  Write  BeHin  Chapman 
Co..  Berlin,  Wisconsin. 


BERLIN  CHAPMAN 


A  COMPLETE  LINE  OF  CANNING  MACHINERY  FOR  ANYPLANT 
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getting  your  program  promptly  on  the  ether.  If  you 
wish  further  details  of  the  program  arrangement  write 
this  column  allowing  at  least  two  weeks  for  reply.  No 
obligation  of  course.  This  is  your  column  use  it. 

Your  strongest  reaction  will  come  in  favor  of  the 
program  from  the  dealers  who  really  sell  their  trade 
on  the  event  that  will  be  scheduled  for  their  store  in  the 
near  future.  You  may  provide  each  store,  as  bookings 
are  arranged,  with  a  large  card  or  cards,  reading  some¬ 
thing  like  this:  “Look,  look,  look.  Be  here  tomorrow 
at  nine  thirty  in  the  morning  and  arrange  to  hear 
yourself  as  others  hear  you.  Several  of  our  customers 
will  be  given  an  opportunity  to  assist  in  the  recording 
of  a  transcription  for  radio  station  WOOF.  Each  one 
taking  part  in  the  program  will  receive  a  pound  of 
coffee  or  two  cans  of  fancy  three  sieve  Alaska  peas. 
Tell  your  friends  and  ask  them  to  come  down  too  and 
join  in  the  fun.  All  transcriptions  will  be  played  in 
this  store  immediately  after  being  made.  Then  if  your 
lucky,  you’ll  hear  yourself  over  the  air  tomorrow 
evening  at  six  thirty  over  station  WOOF.” 

I’d  arrange  with  each  dealer  for  a  special  display 
of  my  product  on  the  day  the  transcription  is  made.  I’d 
be  sure  to  see  to  it  that  cans  of  my  product  were  in  the 
shopping  bags  of  each  customer.  The  comments  of 
the  interviewer  are  all  couched  in  such  terms  that  the 
answers  given  or  to  be  given  by  customers  are  indi¬ 
cated.  Listeners  in  the  store  are  urged  to  tune  in  the 
program  the  next  day,  and  to  tell  their  friends  that 
such  and  such  ladies  in  the  neighborhood  will  be  on  the 
air.  Another  important  detail  lies  in  announcing  on  the 
program  that  the  transcription  will  be  made  the  day 
following  in  the  store  of  so  and  so.  After  it  has  been 
on  the  air  a  few  weeks  your  listening  audience  will  not 
miss  it  for  programs  costing  the  sponsors  much  more 
than  yours.  The  secret  of  the  pulling  power  of  such 
programs  lies  in  the  humaneness  of  the  questions  and 
answers.  Ask  any  radio  man. 

Of  course,  your  recordings  will  have  to  be  made  in 
most  cases  on  days  of  the  week  other  than  Saturday. 
Allow  this  day  to  remain  open  for  the  recording  of 
special  events,  demonstrations,  community  affgirs  in 
which  your  listeners  will  be  interested.  Treat  the 
conversation  in  such  a  way  your  listeners  will  know  the 
happenings  listened  to  on  Saturday  morning  on  your 
program  are  indicative  of  the  activity  at  the  store  in 
question.  All  these  are  details  to  be  left  to  the  handling 
of  those  in  charge  of  the  program. 

In  return  for  your  expense  in  the  matter  you  will 
receive  unusual  display  in  each  store  your  transcrip¬ 
tion  outfit  visits.  You  will  become  acquainted  through 
the  station  employees  with  many  housewives,  you  will 
be  doing  them  a  favor  as  well  as  the  store  owner.  The 
program  will  build  good-will  for  you  and  your  product 
in  a  manner  not  excelled  by  many  programs  costing 
about  the  same  amount  of  money.  You  will  be  given 
in  each  an  opportunity  for  the  commercial  plugging  of 
your  products  in  such  a  way  the  commercial  will  be 
sugar  coated  and  will  be  absorbed  readily  by  listeners. 
Best  of  all,  listener  interest  will  be  sustained,  exposing 
your  listeners  to  repeated  sales  messages  in  connection 
with  your  product.  Try  such  a  radio  program  this 
spring,  you’ll  be  pleased  with  results. 


PROGRAM 

PENNSYLVANIA  CANNERS  ASSOCIATION 

Spring  Meeting  and  First  Annual  Canners*  School 
Conducted  Cooperatively  by  The  Pennsylvania  State 
College  and  the  Pennsylvania  Conners  Association. 

Wednesday  and  Thursday,  March  23  and  24 
At  the  Nittany  Lion  Inn,  State  College,  Pa. 

WEDNESDAY,  MARCH  23,  1938 
Starting  at  1.30  P.  M.  Meeting  for  canners  only. 
(Association  members  and  non-members  invited.) 

“What  the  Food  and  Drug  Administration  Expects 
of  Pea  Canners,”  by  Mr.  Maurice  Siegel,  Strasburger 
&  Siegel,  Chemists,  Baltimore,  Maryland. 

“Consumers’  Desires  in  Canned  Foods,”  by  Miss 
Marjorie  H.  Black,  Director,  Home  Economics,  Na¬ 
tional  Canners  Association,  Washington,  D.  C. 

“Modern  Merchandising  for  Pennsylvania  Canners.” 
This  subject  will  be  presented  by  one  long  associated 
with  the  canning  industry  with  a  sympathetic  under¬ 
standing  of  the  sales  problems  of  the  average  canner. 

The  Association  Banquet  at  6.30  P.  M.  Everyone 
attending  the  Spring  Meeting  and  Canners’  School  will 
be  most  welcome.  Canner  members,  non-members  of 
the  Association,  members  of  the  Allied  Industries  and 
representatives  of  the  School  of  Agriculture  and  Exten¬ 
sion  Service  will  want  to  attend.  The  Pennsylvania 
Canners  Association  will  be  host. 

Songs  and  Entertainment  during  the  dinner  hour  by 
The  Penn  State  Quartette. 

The  entire  evening  will  be  open  for  individual  con¬ 
ferences  that  canners  and  supply  men  might  wish  to 
have. 

THURSDAY,  MARCH  24,  1938 
Starting  at  9.30  A.  M.  in  The  Nittany  Lion  Inn. 
Chairman;  Mr.  Wirt  S.  Winebrenner,  President,  Penn¬ 
sylvania  Canners  Association. 

“Research  on  Varieties  of  Canning  Peas,  Corn,  To¬ 
matoes  and  Beans,”  by  Dr.  Warren  B.  Mack,  Professor 
of  Vegetable  Gardening. 

“The  Disease  Control  Problem  in  Canning  Crop 
Production,”  by  Dr.  Henry  W.  Thurston,  Professor  of 
Plant  Pathology. 

“Methods  and  Practices  in  the  Production  of  Can¬ 
ning  Tomatoes,  Peas  and  Sweet  Corn  in  Pennsylvania,” 
by  Professor  Jesse  M.  Huffington,  Extension  Specialist 
in  Vegetable  Gardening. 

“Relative  Cost  of  Producing  Canning  Tomatoes,  Peas 
and  Sweet  Corn  in  Pennsylvania,”  by  Professor  Monroe 
J.  Armes,  Extension  Specialist  in  Farm  Management. 

“Recommended  Practices  in  Growing  Vegetable 
Plants” — (Film).  By  Professor  Walter  B.  Nissley, 
Extension  Specialist  in  Vegetable  Gardening. 

Noon  Recess. 

At  1.30  P.  M. : 

“Methods  of  Improving  Soil  Fertility  for  Canning 
Crop  Production” — (Film).  By  Professor  Jesse  M. 
Huffington. 

“Some  Soil  Problems  Related  to  Canning  Crop 
Production,”  by  Dr.  Fred  G.  Merkle,  Professor  of  Soil 
Technology. 

“Twenty  Years’  Experiments  on  Fertilizers  for 
Vegetable  Crops,”  by  Dr.  Warren  B.  Mack. 

Canners’  Round  Table  and  Question  Box — Open 
discussion.  Adjournment. 
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THAT  ARE 

TIME-TESTED . . .  PROVED 

You  choose  wisely  when  you  supply  your  growers  with  any 
of  the  many  notable  varieties  of  Landreths'  seeds.  Scores  of 
hardy,  fast-growing,  productive  strains  have  been  intensively  bred 
by  Landreth  to  meet  every  need  of  the  commercial  canner. 


Landreths'  Best  Beet  is  the  best 
Beet  to  can.  It  is  similar  but 
superior  to  Detroit,  flesh  solid, 
deep  dark  red,  but  few  white 
rings,  excellent  quality  and  sug¬ 
ary.  Highly  recommended  by 
canners  now  using  Landreths' 
Best  Beet. 


A  notable  characteristic  of  all  Landreth's  seeds  is  trueness  to 
type  .  .  .  that  dependable  uniformity  so  essential  to  branded, 
canned  vegetables.  Landreths'  seeds  are  economical 
to  buy  ...  to  grow. 


SEED  COMPANY 


PLANT  BREEDERS  AND  SEEDSMEN  SINCE  1784 


S/I  Machine  Made  Hamper 


TOMATO  FIELD  HAMPERS 


that  have  met  the  test  of  the  canning  industry.  Strong  and 
ruggedly  constructed — will  last  longer.  Five  types  at  reason¬ 
able  prices.  Ask  for  samples. 

Riverside  Manufacturing  Co.,  Inc. 

Murfreesboro,  North  Carolina 


S/B  Hand  Made  Hamper 


"Largeat  manufacturers  of  cannera*  S/8  huahel  field  hampers  in  the  world” 


DESIGNED  TO  SAVE  TIME 
AND  GIVE  ADDED  CLEANLINESS 


Gives  uniform  blanch  for  varying  conditions  of 
stock.  Close  fitting  drum.  Effective  for  blanching 
small  vegetables  . .  .  No  Bruising.  All  steel  and 
welded  construction.  Made  in  any  size  and  with 
pulley  or  motor  drive  as  desired. 

Write  for  details  and  for  seneral  catalos  No.  600,  describins 
the  entire  Robins  line  of  cannins  equipment. 


ROBINS 

CONTINUOUS 

BLANCHER 


A  K  robins  &  COMPANY,  Inc.  Baitiin.ni.Mii 

*  (Manufacturers  of  Canning  Equipment) 
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With  Canned  Foods  Distributors 

By  “OBSERVER” 

Special  Correspondent  of  “The  Canning  Trade'* 


THE  BIDDLE  CASE 

The  federal  trade  commission  again 

turned  its  big  guns  against  Biddle  Purchasing  Co. 
this  week  in  filing  a  brief  before  the  Circuit  Court 
of  Appeals  in  Washington  in  connection  with  Biddle’s 
efforts  to  secure  rehearing  and  modification  of  the  com¬ 
mission’s  findings  that  the  company  has  violated 
brokerage  provisions  of  the  Patman  Act. 

The  commission’s  findings  were  summarized  in  the 
following  brief: 

“This  case  turns  primarily  upon  a  consideration  of 
the  question  whether  the  practices  of  petitioners  may 
reasonably  be  considered  unfair  in  view  of  the  intent 
of  Congress;  whether  the  transactions  (complained 
against)  are  in  legal  contemplation  bona  fide,  and 
whether  there  is  a  rendition  of  services  for  which  pay¬ 
ment  is  made  in  good  faith.  Under  any  interpretation 
of  Section  2(c)  it  unquestionably  proscribes  fictitious 
brokerage  payments.  It  undeniably  contemplates  that 
no  payment  of  brokerage  shall  be  made  except  for  a 
bona  fide  brokerage  service. 

“We  submit  that  in  the  practices  admittedly  used  by 
petitioners  are  to  be  found  elements  of  unfairness  to 
competitors,  and  an  inequality  of  treatment  among 
customers  which  runs  counter  to  the  spirit  and  intent 
of  the  statute.  These  practices  do  bring  about  prefer¬ 
ences  and  discriminations  which  it  is  the  undoubted 
policy  of  the  law  to  prevent. 

“The  practices  used  by  the  petitioners  are  a  deceit 
upon  the  competitors  of  both  the  buyer  and  seller.  The 
competing  buyer  who  purchases  without  getting  the 
brokerage  fee  and  without  knowing  that  it  can  be 
gotten  is  placed  at  a  competitive  price  disadvantage. 

“The  seller  who  pays  brokerage  to  some  buyers  and 
not  to  others  deceives  the  latter  into  believing  that  they 
are  obtaining  the  same  price  as  their  competitors  get 
from  him. 

“Bad  faith  is  found  in  the  pose  of  legitimacy  which 
the  intermediary  who  passes  on  the  brokerage  to  the 
buyer  assumes  before  the  business  world.  It  is  also 
to  be  found  in  the  representation  impliedly  made  by 
the  intermediary  that  it  is  receiving  fees  for  work  well 
done  for  the  party  paying  the  fee,  when  as  a  matter 
of  fact  its  principal  objective  is  to  get  a  price  advantage 
for  the  other  party  to  whom  it  really  owes  allegiance. 

“The  seller  cannot  plead  that  the  payment  of  brokers 
for  an  alleged  service  rendered  him  by  the  intermediary 
is  bona  fide,  since  he  knows  he  is  not  paying  for  the 
service  even  if  he  gets  it.  He  knows  on  the  contrary 
that  when  the  buyer  gets  the  brokerage  fee,  he,  the 
seller,  is  in  fact  giving  such  buyer  a  discount  in  price. 
The  intermediary  knows  it  is  not  being  paid  for  service 
rendered  even  if  it  is  rendered,  since  it  collects  the 
brokerage  fee  for  the  buyer  and  makes  no  claim  to  the 


money  itself.  The  buyer  knows  that  he  has  employed 
the  intermediary  to  buy  for  him  with  the  understand¬ 
ing  that  the  intermediary  will  pass  on  to  him  all 
brokerage  fees  collected,  and  hence  the  buyer  knows 
that  he  is  in  fact  receiving  both  services  and  brokerage 
fees  from  his  agent  and  representatives,  the  inter¬ 
mediary. 

“It  is  submitted  that  a  review  of  the  record  in  this 
case  leads  to  the  conclusion  which  the  commission 
reached  that  the  petitioners’  practices  were  in  pur¬ 
suance  of  a  general  plan  or  scheme  which  contemplated 
and  resulted  in  payment  of  brokerage  fees  from  seller 
to  buyer  and  which  enabled  buyers  to  secure  discounts 
in  price  from  sellers  under  the  guise  of  brokerage  pay¬ 
ments.  We  submit  further  that  the  facts  show  clearly 
that  the  so-called  brokerage  payments  are  not  made 
in  good  faith  for  bona  fide  services  rendered,  as  re¬ 
quired  by  the  statute. 

“Wherefore  the  Federal  Trade  Commission,  respon¬ 
dent  herein,  prays  this  honorable  court  to  enter  a 
decree  affirming  its  order  to  cease  and  desist  and 
directing  the  petitioners  to  comply  therewith.” 

NATIONAL  BRANDS  WEEK 

‘'’I  VIDENCE  of  the  success  of  nationally  advertised 
I—  food  brands  week  is  pouring  in  from  all  direc- 
L.  tions,”  said  Paul  S.  Willis,  president  of  Associ¬ 
ated  Grocery  Manufacturers  of  America,  on  the  con¬ 
clusion  of  the  first  annual  sales  event. 

Nationally  advertised  brands  weeks  was  originally 
planned  in  tribute  to  the  grocery  products  manufac¬ 
turers  who  have  contributed  so  much  to  the  develop¬ 
ment  of  the  country’s  food  industry,  Mr.  Willis  pointed 
out.  The  drive  was  conducted  during  the  period 
February  24-March  5. 

“One  third  of  every  dollar  spent  by  the  consumer  in 
retail  establishments  in  1937  went  for  food  and 
beverages,”  Mr.  Willis  pointed  out,  “piling  up  a  new 
grand  total  approximating  ten  billion  dollars. 

“It  is  increasingly  evident  that  Mrs.  Consumer 
recognizes  that  manufacturers  are  consistently  produc¬ 
ing  products  of  the  highest  quality  which  are  made 
available  to  her  at  the  lowest  possible  price,  and  that 
she  appreciates  the  fact  that  manufacturers  are  con¬ 
stantly  on  the  alert  to  improve  their  products,  packag¬ 
ing,  and  methods  of  distribution. 

“It  is  too  early  to  measure  the  full  success  of  the 
week  in  terms  of  increased  sales,  but  certainly  the 
enthusiasm  which  has  been  displayed  has  reacted 
favorably  upon  the  consumer.  Manufacturers  report 
exceptionally  good  sales  for  the  months  of  January 
and  February,  with  increasing  momentum  as  March 
gets  under  way,  and  we  cannot  help  being  impressed 

(Continued  on  page  28)  ^ 
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Comtc^^  UeJve/l  a  hjejot  o^p^oAJtmi^  to 
help.  the.  ^joJteA  Snd  youA 


★  ★★★★★★★★★★  ★★★★★  ★★★★★★★ 

You  are  continually  trying  out  various  forms  of  Boosters 
for  your  business  ....  probably  get  fine  results  from  a 
number  of  them,  but,  .  .  just  think  of  having  one  effort  work 
for  you  all  the  year  through,  keeping  buyers  and  brokers 
ever  mindful  of  you  and  your  packs.  That’s  what  the 
Almanac  will  do  to  help  the  sales  end  of  your  business. 

Put  your  advertisement  in  the  Almanac.  There  you  get 
your  message  along  with  the  Industry’s  important  refer¬ 
ences  .  .  .  the  food  laws,  label  requirements,  U.  S.  grades, 
cut-out  weights,  pack  statistics,  price  ranges  .  .  .  all  the 
data  needed  daily  for  reference  by  all  the  industry  assuring  a 
full  year  of  advertising  for  the  one  cost. 

Over  4500  Canners,  Food  Brokers  and  Wholesale  Grocers  refer 
to  it  continually.  Get  copy  in  now  to  be  sure  you  are  in  time. 

EXTRA  COPIES :  to  avert  another  shortage,  advise  the  num¬ 
ber  of  extra  copies  you  will  require.  A  special  20%  discount 
begins  with  orders  for  20  or  more.  Many  canners  order  quan¬ 
tities  imprinted  with  their  compliments.  Imprinting  free 
on  discount  orders.  Don’t  delay.  Write  today. 


THE  ALMANAC  of  the  Canning  Industry  published  annually 
by  The  Canning  Trade,  20  S.  Gay  Street,  Baltimore,  Md. 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

Buyers  Hesitating — Business  About  to  Resume — Will  Pay  to 
Hold — Catsup  Stocks — The  Grapefruit  Packs. 

Restless — There  is  no  denying  that  some  canners 
are  growing  restless  under  the  continued  slow 
buying,  and  as  this  is  the  week  when  the  burden 
of  taxes  hits  home  the  hardest,  they  need  all  their 
courage  to  hold  on.  Small  use  to  argue  or  reason  why 
this  condition  exists,  in  the  face  of  the  use  being  made 
of  statistics  by  the  buyers  to  gain  further  downward 
adjustments  of  prices,  and  the  fact  that  some  canners 
feel  that  such  readjustment  of  prices  is  in  line  with 
good  business.  If  the  maker  of  a  contract  is  unwilling 
to  fight  for  its  enforcement,  nothing  but  business  de¬ 
moralization  can  be  expected.  Canners’  future  con¬ 
tracts  seem  to  be  regarded  as  mere  scraps  of  paper,  or 
as  an  old  former  association  officer  just  put  it:  “can¬ 
ners’  contracts  are  like  milk  pitchers,  the  handle  is  all 
on  one  side”.  There  is  nobody  to  blame  for  this  but 
the  canners  themselves;  the  manner  in  which  they 
permit  their  goods  to  be  sold,  and  their  too  general 
unwillingness  to  fight  for  what  they  know  is  right, 
otherwise  called  “fear  of  offending  a  buyer”.  And  so 
the  decent  buyer,  seeing  his  competitors  getting  advan¬ 
tages  in  prices,  is  forced  to  demand  similar  treatment, 
and  what  is  as  bad,  stops  all  but  absolutely  needed 
buying,  until  the  situation  clears.  And  there  is  where 
you  are  today. 

Here  at  the  middle  of  March  they  are  parading 
statistics  of  holdings  of  January  1st  as  excessive  in 
most  lines,  and  self-constituted  authorities  do  not 
hesitate  to  predict,  for  instance,  that  the  carry-over 
(next  July  or  August)  of  canned  peas  will  amount  to 
5,000,000  cases !  January  1st  might  well  be  considered 
as  the  beginning  of  the  canned  foods  consuming  year, 
with  eight  or  nine  months  of  normal  or  particular 
heavy  demand  for  canned  foods,  since  previous  to  that 
date  “carry-overs”  and  home  produced  foods  were  being 
cleaned  up.  But  they  take  no  notice  of  that  truth,  and 
have  fallen  into  the  bad  habit  of  considering,  and  talk¬ 
ing,  that  carry-overs  are  a  burden,  a  wet-blanket  on  the 
market,  instead  of  an  absolutely  necessary  require¬ 
ment.  Take  out  a  normal  carry-over  of  three  to  five 
million  cases  from  any  of  the  statistics  now  being 
misused,  and  see  what  you  have  left  for  these  heavy 
canned  foods  consuming  months.  That  is  the  proper 
analysis  of  the  situation. 

But  the  truth  is  that  the  barrage  of  propaganda  to 
break  down  business  is  having  its  effects  upon  that 
great  mass  of  small  business  men  who  are  the  back¬ 
bone  of  our  country,  and  who,  heretofore,  have  been 
too  busy  selling,  and  making  money,  to  listen.  They 
have  become  somewhat  shaky  and  fearful ;  or  it  might 


be  more  correct  to  say,  hesitant.  That  will  pass,  and 
when  it  does  it  will  be  found  that  the  present  is  “the 
darkest  hour  before  dawn”. 

THE  MARKET — Prices  are  weaker  this  week  in 
some  lines,  but  without  any  real  breaks.  In  other 
words  the  buyers,  and  their  brokers  report  that,  rather 
than  the  canners  for  most  of  these  are  strong  holders, 
and  are  refusing  to  lower  prices  which  are  already  at 
or  below  cost.  There  are  fractional  changes  in  our 
market  price  pages,  and  they  go  to  prove  how  fundi- 
mentally  strong  is  the  market,  after  all  the  delays,  and 
in  spite  of  the  poundings  administered  by  and  for  the 
buyers,  in  efforts  to  break  down  prices. 

You  have  held  this  long,  and  we  do  not  believe  you 
have  made  a  mistake.  Unless  all  business  goes  to  the 
demnition  bow-wow’s  you  will  win  out;  and  business 
is  not  growing  worse;  it  is  growing  better,  and  more 
and  more  men  are  being  employed.  The  war  game  is 
getting  under  way  heavily,  and  when  it  does,  it  will 
boost  all  lines  back  to  highs.  Spring  is  nearly  here, 
and  many  of  the  experts  set  that  date  for  a  full  return 
to  good  business.  When  that  happens  they  will  need 
all  the  goods  you  have.  Remember  these  goods  cost 
you  less  than  what  they  will  in  1938 ;  so  if  you  have  to 
carry  any,  they  will  be  good  property.  Don’t  give  them 
away.  Cut  your  acreage;  decide  upon  a  lessened  out¬ 
put  ;  hold  your  costs  dowm  at  every  possible  point,  and 
come  what  will  you  will  be  in  good  position  next  Fall. 

CATSUP — Anent  the  statistics,  we  are  just  in 
receipt  of  the  following  which  should  prove  interesting 
— and  incidentally  should  allay  a  rumor,  set  abroad 
deliberately  to  get  low  prices,  to  the  effect  that  there 
is  “a  slew”  of  pulp  and  tomato  stock  around.  That 
is  just  not  true,  as  this  shows: 

Fowlerton,  Indiana,  March  8,  1938. 

“A  tabulation  of  Catsup  stocks  of  Indiana  Packers  taken 
within  the  past  two  weeks  shows  spot  stock  of  1,500,000 
cases  with  at  least  1,000,000  cases  of  the  above  Extra  Fancy 
grade  and  about  500,000  cases  Standard  and  Extra  Standard 
or  price  catsup. 

This  compares  with  a  stock  a  year  ago  of  about  1,100,000 
cases. 

The  Eastern  Packers  are  short  more  than  700,000  cases 
as  compared  to  a  year  ago  which  more  than  wipes  out  the 
extra  stock  held  by  Indiana  Packers.  And  this  fact 
coupled  with  the  positive  information  that  Jobbers  and 
Distributors’  stocks  are  short  more  than  750,000  cases, 
places  tomato  catsup  is  a  very  good  position  and  the  next 
few  weeks  should  see  renewed  buying,  which  should  clean 
up  all  stocks  in  packers’  hands  before  July  first. 

Prices  of  practically  all  Packers  have  been  advanced  with 
further  advances  expected  in  the  near  future.” 

GRAPEFRUIT  JUICE — Boy,  they  are  certainly  out 
to  kill  these  statistics.  The  following  telegram  shows 
up  another  cannard,  to  the  effect  that  last  year’s  pack 
of  grapefruit  juice  amounted  to  8,000,000  cases,  when 
in  fact  it  was  but  6,000,000.  Here  you  are,  and  they 
ought  to  know. 
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Tampa,  Fla.,  March  9,  1938. 

“In  your  issue  of  March  7th  you  published  a  copy  of  a 
letter  from  the  Rio  Grande  Valley  Citrus  Exchange  in  which 
the  following  was  a  part  (quote) :  ‘Last  season’s  pack  of 
eight  million  cases  of  grapefruit  juice  was  consumed  in  nine 
months.  It  was  two  million  cases  short  of  normal  require¬ 
ments’  (unquote).  The  records  show  that  the  pack  of 
canned  grapefruit  juice  for  the  season  of  1936-37  was  as 
follows:  Florida,  3,709,751  cases;  Texas,  2,023,868  cases; 
Puerto  Rico,  190,355  cases;  others,  92,266  cases;  Total, 
6,016,240  cases.  With  a  carryover,  as  of  November  first,  by 
Florida  canners  of  74,510  cases.  Stop.  Florida  figures 
compiled  by  Florida  Canners  Association,  other  figures 
furnished  by  the  Statistical  Department  of  National  Can¬ 
ners  Association.  Stop.  Thought  it  advisable  to  call  this 
to  your  attention  as  you  might  wish  to  correct  this 
statement. 

C.  C.  RATHBUN,  Executive  Secretary, 

Florida  Canners  Association.” 

NEW  YORK  MARKET 

By  “New  York  Stater” 

Special  Correspondent  of  *‘The  Canning  Trade" 

Some  Weaknesses  Developing — Pounding  Fruits  and  Salmon — 
Retailers  Cutting  Inventories — Tomatoes  Fairly  Well 
Sustained — Corn  Also — Peas  Stronger — Buying 
Only  As  Urgently  Needed. 

New  York,  March  11,  1938. 

HE  SITUATION — With  buying  interest  again 
easing  off,  the  market  has  developed  an  irregular 
tone  this  week,  and  the  undertone  on  some  lines  is 
less  steady.  Buyers  report  a  slowing  down  in  retail 
demand,  and  this  is  naturally  having  its  effect  in  their 
purchases  for  cannery  shipment.  California  canned 
fruits  appear  to  be  under  some  pressure,  and  the  belief 
is  growing  in  trade  circles  that  a  downward  price  re¬ 
adjustment  will  be  necessary  to  move  accumulated 
stocks.  Salmon  is  still  somewhat  easy.  Vegetables 
have  shown  a  relatively  steady  tone  during  the  week, 
and  continue  to  meet  with  a  moderate  day-to-day 
demand. 

THE  OUTLOOK — ^While  buyers  are  convinced  that, 
with  some  few  specific  exceptions,  canned  foods  prices 
are  still  very  low,  curtailed  retail  buying  has  tended 
to  develop  a  lack  of  confidence  in  additional  purchasing 
in  many  quarters.  This  unsatisfactory  state  of  affairs 
in  retail  distribution  is  probably  due  to  the  fact  that 
retail  grocers,  as  well  as  jobbers,  have  been  cutting 
inventories  to  the  bone ;  nevertheless,  the  fact  remains 
that  jobbing  buying  will  probably  continue  light  until 
this  situation  is  corrected.  Insofar  as  actual  retail 
sales  are  concerned,  it  is  believed  that  volume  has  been 
fairly  well  maintained.  The  outlook  for  the  large  scale 
buying  which  had  been  expected  to  develop  by  this  time, 
therefore,  seems  to  hinge  upon  a  recovery  in  market 
confidence. 

TOMATOES — Southern  packers  have  shown  steady 
price  views  on  standard  tomatoes  during  the  past  week, 
and  there  has  been  a  fairly  well-sustained  demand  for 
prompt  shipment  stocks.  Distributors  show  less  in¬ 
clination  to  stock  in  advance  of  actual  requirements, 
however.  California’s  tomato  pack  this  season  is  ex¬ 
pected  to  be  cut  somewhat  as  a  result  of  flood  and  rain 
damage  in  some  of  the  growing  sections. 


CORN — Standard  corn  continues  to  hold  at  65  cents 
and  upwards  at  the  canneries  this  week,  with  a  quiet 
demand  reported.  Offerings  in  some  quarters  at  a 
cent  or  a  cent  and  a  half  under  this  figure  are  tending 
to  upset  the  market  position  somewhat.  On  full  quality 
standard  crushed,  however,  65  cents  seems  to  be  bot¬ 
tom,  and  some  packers  of  favored  brands  want  more 
money.  On  fancy  golden  bantam,  the  market  ranges 
85  cents  and  up  at  the  canneries. 

PEAS — Renewed  government  buying  is  aiding  the 
market  for  standard  peas.  Southern  packers  hold  the 
market  at  70  cents  and  upwards,  with  a  little  stock 
available  at  671/2  cents.  The  principal  trouble  with 
canned  peas  this  season  appears  to  be  the  wide  diverg¬ 
ence  in  views  as  to  what  constitutes  standard  quality. 
Persistent  quoting  of  “near-standards”  at  slightly 
under  the  general  market  for  standard  quality  has  been 
a  disturbing  influence  all  through  the  season.  Quota¬ 
tions  for  fancy  siftings  showed  no  change  during  the 
current  week,  trading  continuing  light. 

PEACHES — California  canners  are  still  endeavor¬ 
ing  to  peg  the  market  at  levels  established  early  in  the 
year,  with  buying  for  coast  shipment  still  slow.  H.  C. 
Merritt,  Jr.,  chairman  of  the  California  Peach  Stabili¬ 
zation  Committee,  was  in  New  York  this  week,  on  a 
visit  to  distributors  to  discuss  the  marketing  outlook 
for  canned  peaches  this  year.  “Neither  now  nor  during 
the  1938  canning  season,”  Mr.  Merritt  said,  “are  we 
growers  going  to  lose  sight  of  the  fact  that  the  present 
base  price  for  canned  peaches  barely  allows  a  living 
to  the  most  efficient  orchardist.  We  recognize  that  all 
canned  fruits  and  vegetables,  in  common  with  other 
merchandise,  are  moving  more  slowly  than  is  usual 
through  the  channels  of  trade.  But  this  condition  will 
not  continue  indefinitely.” 

APRICOTS — Increasing  easiness  in  the  position  of 
the  market  for  canned  apricots  in  California  is  re¬ 
ported,  and  quotations  this  week  were  lower  all  along 
the  line.  Fancy  21/2S  are  now  quoted  all  the  way  from 
$1.70  to  $2.00,  with  choice  ranging  $1.55  to  $1.85,  and 
standards  $1.35  to  $1.55.  Jobbing  demand  has  been 
slowed  by  the  price  irregularity,  and  improvement  in 
buying  waits  more  stabilization  in  the  price  structure. 

SALMON — ^While  Lenten  sales  are  reported  to  be 
fairly  brisk,  the  market  at  Seattle  has  shown  continued 
easiness.  Distributors  are  still  ordering  forward 
stocks  from  the  Coast  only  as  urgently  needed,  and 
the  belief  persists  that  canners  may  be  forced  to  quote 
the  market  still  lower  before  marketing  of  the  1937 
pack  is  completed.  Buyers  should  not,  however,  lose 
sight  of  the  fact  that  England  may  yet  step  into  the 
market  and  take  considerable  quantities  as  part  of 
the  reported  program  of  the  U.  K.  in  building  up 
adequate  food  reserves  as  an  emergency  measure. 
Such  a  development  would  undoubtedly  have  immediate 
repercussions  in  the  price  structure  in  the  American 
market. 

TUNA — Larger  tuna  offerings  from  California  have 
been  reported  this  week,  and  prices  have  eased  off  on 
several  grades.  Fancy  yellow  Is  are  now  available 
for  prompt  shipment  on  the  basis  of  $10.50,  with  halves 
at  $5.75  and  quarters  at  $3.90.  Light  meat  Is  are 
offered  at  $9.50. 
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SARDINES — Recent  price  reductions  have  resulted 
in  the  movement  of  fair  quantities  of  Maine  sardines 
from  first  hands,  and  selling  pressure  has  eased,  with 
quotations  remaining  unchanged  throughout  the  list. 

CITRUS — Texas  grapefruit  juice  packers  are  now 
quoting  the  market  at  a  range  of  65  to  72V^  cents  for 
2s,  the  inside  quotation  being  2i/^  cents  up.  Current 
advices  indicate  that  the  combined  juice  packs  of 
Florida  and  Texas  this  season  will  run  substantially 
below  the  record  8,000,000  case  pack  of  last  year.*  With 
a  growing  realization  of  this  condition,  canners  are 
showing  less  disposition  to  cut  prices,  and  in  some 
quarters  of  the  trade  the  belief  is  expressed  that  slight 
advances  in  both  juice  and  segment  prices  will  be 
witnessed  when  the  packing  season  ends. 

*  See  Review,  Page  23 

CHICAGO  MARKET 

By  “Illinois" 

Special  Correspondent  of  *‘The  Canning  Trade” 

Distress  Lots  Lacking  but  Dullness  Prevails — Some  Pressure  to 
Sell  2’s  Tomatoes — Corn  Stocks  Lower  Than  Last  Year — 
Better  Undertone  to  Peas  —  Kraut  Lower  —  Beans  Quiet  — 
Arkansas  Spinach  Unsettles  the  Market — 
Applesauce  Prices  Too  Low. 

Chicago,  Ill.,  March  10th,  1938. 

ENERAL  MARKET — A  dull  and  listless  situa¬ 
tion,  with  but  very  few  exceptions,  prevails. 
One  does  not  hear  of  distressed  lots  being  forced 
on  the  market  but  buying  generally  is  confined  to  the 
rounding  out  of  inventories  and  keeping  only  a  few 
weeks  supply  ahead. 

FUTURES — Quotations  on  1938  packing  are  few 
and  far  between  but  whenever  this  subject  arises, 
someone  invariably  asks — what  of  the  weather  this 
coming  season? 


Long  range  forecasters  declare  that  menace  of  pro¬ 
tracted  dust  and  drouth  periods  is  definitely  out  and 
that  the  dry  weather  cycle  is  over.  It  has  also  been 
stated  that  the  coming  Summer  will  average  cooler 
than  normal  with  ample  rainfall.  If  such  predictions 
prove  correct,  then  those  canners  who  will  reduce  their 
acreage  this  year,  will  be  the  wise  ones. 

TOMATOES — Pressure  to  sell  No.  2  tin  standards  is 
the  feature.  Other  sizes  and  grades  are  firm  and 
routine  demand  prevails.  Brokers  report  some  fairly 
nice  volume  recorded  on — No.  1  tin  extra  standard 
tomatoes;  No.  21/2  tin  standard  Tomatoes;  No.  10  tin 
standard  tomatoes ;  No.  10  tin  extra  standard  tomatoes. 
The  price  range  on  No.  I’s  is  from  45  cents  to  50  cents 
Indiana  factory.  On  No.  2V2  tins,  90  to  95  cents  and 
on  No.  lO’s,  $3.25  to  $3.40. 

No.  2  standard  tomatoes  are  quoted  nominally  at  65 
cents  and  upwards  f.  o.  b.  factory  but  sales  are  made  at 
concessions  under  this  basis. 

CORN — Distributors  stocks  are  reported  on  the 
average  lower  than  last  year  and  with  the  best  con¬ 
suming  months  ahead,  canners  have  taken  on  a  more 
optimistic  attitude  with  the  result  that  one  does  not 
hear  of  a  price  under  65  cents  factory,  Ohio,  Indiana 
and  Wisconsin  on  No.  2  standard  crushed  white. 

Some  inquiry  has  been  noted  for  No.  10  tin  corn, 
both  cream  style  crushed  as  well  as  whole  grain.  Prices 
on  these  are  firm. 

Have  not  heard  of  any  quotations  on  1938  pack  but 
the  statement  has  been  made  in  several  instances,  that 
the  opening  will  be  somewhat  less  than  the  1937 
opening. 

PEAS — The  undertone  is  better.  More  confidence 
prevails  and  this  is  attributable  to  the  F.  S.  C.  Corp. 
buying.  Some  sales  have  been  made  out  of  Wisconsin 
during  the  week  under  review,  at  75  cents  to  771/2  cents 
factory  for  No.  2  tin  standard  Alaskas. 
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Extra  standard  No.  3  Alaskas  as  well  as  extra 
standard  No.  2  Alaskas  have  come  in  for  more  atten¬ 
tion  but  at  prices  that  are  unattractive  to  most  sellers. 

Rumor  has  it  that  there  will  be  several  Wisconsin 
canners  who  will  not  operate  on  peas  this  coming 
season  and  that  the  acreage  generally  in  that  State 
will  be  reduced  measurably. 

BEETS — Some  loosening  up  on  the  part  of  Wis¬ 
consin  canners  has  been  noted.  The  market  is  a  trifle 
easy  on  the  cut  grades.  Whole  beets  are  still  scarce 
and  command  a  wide  call.  The  going  quotations  on 
cuts  are — No.  2  fancy  cuts  at  60  to  65  cents;  No.  2V2 
fancy  cuts  at  70  to  75  cents;  No.  10  fancy  cuts  at  $2.75 
to  $3.25,  factory. 

SAUERKRAUT — Pressure  to  sell  has  forced  the 
market  on  certain*  packs  to  as  low  as  70  to  75  cents, 
factory,  for  No.  21/2  tins.  The  better  known  quality 
canners  are  holding  at  80  cents,  factory. 

Some  demand  for  No.  10  tin  fancy  kraut  at  $2.75, 
factory,  prevails. 

GREEN  AND  WAX  BEANS — Movement  is  in  nar¬ 
row  lines.  Wax  beans  are  scarce  and  the  few  lots  that 
show  up  readily  find  a  home.  Green  beans  are  slower 
in  sale  with  No.  2  standard  cuts  quoted  at  75  cents 
Wisconsin  factory.  No.  10  tin  standard  and  extra 
standard  cut  green  beans  are  scarce  in  both  Wisconsin 
and  Michigan  and  some  sales  have  been  made  here  from 
Missouri  and  Arkansas. 

SPINACH — California  canners  seem  content  to  let 
the  situation  drift  along.  The  pack  in  the  Golden  State 
this  year  will  be  much  less  than  last. 

Meanwhile,  the  Ozarks  seem  to  be  commanding  the 
attention,  due  largely  to  the  fact  that  several  canners 
in  that  territory  have  improved  the  quality  of  their 
spinach  and  the  attractive  prices  make  it  rather  difficult 
for  canners  in  other  sections  to  compete.  Good  quality 
spinach  from  Arkansas  has  been  quoted  here  this  week 
at — No.  2  tin  spinach,  60  cents;  No.  2V2  tin  spinach, 
80  cents;  No.  10  tin  spinach,  $2.65,  factory. 

FRUITS — Peaches  seem  to  be  at  a  standstill.  Apricot 
canners  are  not  prone  to  reduce  prices  to  the  extent 
that  buyers  demand.  Pears  are  firm  and  moving  out 
nicely.  Prune  plums  are  weak  and  the  market  is  quoted 
at  95  cents  to  $1.00,  Coast,  for  No.  21/2  choice.  Fruit 
cocktail  and  fruit  salad  are  slow. 

APPLESAUCE — Quality  plus  very  low  and  attrac¬ 
tive  prices  to  the  consumer  has  increased  popularity  of 
this  excellent  product.  The  same  applies  to  No.  10 
tins  with  the  hotel  and  restaurant  trade. 

The  New  York  State  pack  of  the  past  two  years, 
basis  No.  2  tins,  was — 1937,  1,300,136  cases;  1936, 
1,193,852  cases. 

Some  argue  that  today’s  prices  are  entirely  too  low 
and  that  the  distributor  would  do  wisely  if  he  pur¬ 
chased  heavily.  The  fresh  fruit  was  obtained  last  Fall 
on  a  very  low  cost,  in  fact  much  lower  than  for  the  past 
eight  or  ten  years.  The  cost  of  the  raw  product  this 
coming  Fall,  should  of  necessity,  be  much  higher. 

R.  S.  P.  CHERRIES — Rumors  seem  to  fly  fast  about 
low  prices  but  it  is  difficult  to  pin  these  down.  One 
hears  $1.20,  delivered,  on  No.  2  R.  S.  P.  in  juice  but 


whether  sales  have  been  actually  made  at  that  is 
questionable.  One  also  hear  $6.25,  delivered,  on  No.  10 
in  juice. 

BERRIES — Everyone  is  scrambling  to  unload  Col¬ 
umbian  red  raspberries — blueberries — black  raspber¬ 
ries,  etc.,  all  of  which  makes  for  an  unhealthy  situation. 
This  scramble  is  apparently  due  to  the  thought  that 
berries  this  coming  season  will  be  quoted  at  a  lower 
level. 

GRAPEFRUIT  AND  GRAPEFRUIT  JUICE— Indi¬ 
cations  are  that  the  market  will  soon  strengthen. 
Reports  have  it  that  the  total  pack  of  both  segments 
and  juice  this  season  will  be  considerably  less  than  last. 
Meanwhile,  the  market  remains  the  same  as  quoted  in 
this  column  last  week. 

THE  FISH  LINE — Tuna  is  strengthening.  Now  that 
the  larger  salmon  companies  have  met  the  lower  prices 
that  were  being  made  by  the  smaller  factors,  more 
healthy  conditions  prevail.  Shrimp  is  also  firmer. 

THE  R-P  LAW — Mr.  R.  C.  Lane,  president  of  the 
Texas  Wholesale  Grocers’  Association,  and  a  prominent 
jobber  of  that  State  said — “Previous  to  the  enactment 
of  the  Robinson-Patman  bill,  the  independent  whole¬ 
sale  grocers’  backs  were  against  the  wall,  since  the 
large  chains  were  gradually  weakening  our  financial 
and  moral  position  by  receiving  sufficient  in  quality 
allowances,  advertising,  secret  rebates,  freight,  etc.,  to 
continue  at  a  fair  profit,  at  the  same  time  gradually 
eliminating  the  independents  from  the  picture  of 
grocery  merchandising.  From  my  viewpoint  the  enact¬ 
ment  of  this  bill  became  our  savior  since  we  could  not 
continue  to  merchandise  on  the  unequal  basis  that  was 
forced  upon  us  before  the  enactment  of  this  bill.” 

And  still,  there  are  some  short  sighted  and  benighted 
wholesale  food  distributors  that  apparently  have  not 
yet — seen  the  light. 

CALIFORNIA  MARKET 

By  “Berkeley” 

Special  Correspondent  of  “The  Canning  Trade” 

The  Industry  Suffers  in  the  Storm — No  Futures  Offering — 
Prices  Being  Withheld — Tomatoes  Slow — Fruits  Quiet. 

San  Francisco,  March  10,  1938. 

AIN ! — A  storm  of  tropical  fury  swept  over 
Southern  California  during  last  week  resulting  in 
the  loss  of  more  than  two  hundred  lives  and  prop- 
etry  damage  estimated  at  more  than  fifty  million  dollars 
The  counties  of  Los  Angeles,  Ventura,  Orange,  River¬ 
side  and  San  Bernardino  bore  the  brunt  of  the  storm, 
with  about  thirty  thousand  square  miles  in  the  devas¬ 
tated  area.  About  six  thousand  homes  in  this  area 
have  been  either  destroyed  or  made  uninhabitable, 
along  with  many  business  buildings,  packing  houses, 
canneries,  and  the  like.  Virtual  martial  law  is  being 
enforced  in  some  communities.  Before  the  storm 
broke,  some  sections  of  Southern  California  were  sadly 
in  need  of  rain  and  a  dry  season  seemed  in  prospect. 
Within  four  days  as  much  rain  as  is  sometimes  had  in 
an  entire  season  had  fallen.  The  storm  was  the  worst 
of  its  kind  experienced  in  more  than  fifty  years.  For 
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a  time,  Los  Angeles  was  completely  cut  off  from  the 
rest  of  the  world,  except  for  communication  by  radio. 
Telephone,  telegraph  and  highway  facilities  were 
quickly  made  available,  however,  and  rail  service  has 
since  been  resumed. 

Agriculture  suffered  heavily,  but  the  damage  is  diffi¬ 
cult  to  estimate  at  this  writing.  In  some  districts  field 
crops  have  been  almost  entirely  destroyed,  and  orchard- 
ists  have  suffered  heavy  losses,  particularly  growers 
of  citrus  fruits.  Lowland  crops,  such  as  spinach,  peas 
and  other  early  vegetables,  have  been  severely 
damaged. 

The  storm  reached  into  central  California  in  a  mild 
form  and  caused  flooded  conditions  in  some  localities, 
with  the  Fresno  district  affected  the  worst.  Some  rich 
farmland  here  has  been  inundated,  but  most  of  the 
damage  is  to  homes. 

STRIKE — The  warehouse  strike  which  interfered 
with  the  distribution  of  food  products  for  a  few  days 
in  Oakland  and  San  Francisco,  has  been  settled.  As 
is  almost  always  the  case  it  was  settled  by  agreement 
to  arbitrate  the  differences  involved.  Just  why  it  re¬ 
quired  several  days  to  arrive  at  such  an  agreement  is 
a  mystery. 

FUTURES — There  are  no  offerings  of  anything  in 
this  market  along  the  line  of  futures  and  it  is  probably 
well  that  there  are  none,  since  little,  if  any,  business 
would  be  booked.  Spot  goods  are  moving  off  steadily, 
but  orders  are  small.  The  insistence  on  immediate 
shipment  indicates  that  business  is  not  placed  until 
goods  are  needed. 

NEW  PRICES  WITHHELD— Adverse  weather  con¬ 
ditions  are  holding  back  the  naming  of  opening  prices 
on  spring  pack  spinach  and  it  is  not  likely  that  these 
will  be  named  by  many  canners  before  the  packing 
season  gets  under  way.  A  considerable  acreage  has 
been  destroyed  by  flood  and  the  inability  to  properly 
cultivate  other  acreage  will  further  reduce  the  output. 
With  packing  costs  estimated  at  more  than  $1.20  a 
dozen  for  No.  21/28  it  would  seem  that  California 
packers  would  have  to  get  at  least  $1.25  for  their 
product.  That's  about  50  per  cent  more  than  some 
Texas  packers  are  asking. 

TOMATOES — The  market  on  California  tomatoes  is 
very  slow,  with  the  Coast  demand  accounting  for  most 
of  the  sales.  There  seems  little  likelihood  of  holdings 
being  moved  before  the  new  season  opens  and  some 
canners  are  preparing  to  make  much  lighter  packs  this 
year.  Growers  are  anxious  to  make  contracts,  but 
insist  on  a  price  of  about  $15  a  ton,  while  canners  feel 
that  $11.50  is  about  the  top.  Standards  seem  to  be 
more  firmly  held  than  solid  pack,  with  871/4  cents  the 
prevailing  price  on  No.  2l/^s. 

FRUITS — Most  canned  fruits  are  quite  firmly  held, 
especially  peaches,  pears  and  pineapple.  Apricots  are 
now  about  the  weakest  item  in  the  list,  with  holders 
making  concessions  on  quite  a  few  grades  and  sizes 
to  effect  sales.  It  is  now  apparent  that  whole  apricots 
were  overpacked.  This  was  a  new  item  with  many. 
Choice  whole  unpeeled  No.  2i/^s  are  to  be  had  from 
many  sources  at  $1.35,  and  it  is  likely  that  this  price 
can  be  shaded. 


MORRAL  CORN  HUSKER 
Either  Single  or  Double 

MORRAL  CORN  CUTTER 
Elither  Single  or  Double  Cut 

MORRAL  COMBINATION 
CORN  CUTTER 
for  Whole  Grain  orCream  Style  Corn 

MORRAL  LABELING  MACHINE 
and  other  machinery 

Write  for  Catalogue  and  Jurther  parUculan 


PATENTED 


MORRAL  BROTHERS,  Morral,  Ohio 
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GULF  STATES  MARKET 

By  “Bayou” 

Special  Correspondent  of  “The  Canning  Trade” 

More  Aggressive  Marketing  Needed — Shrimp  Showing  Up — 
Larger  Than  Usual — Oil  Drillers  Killing  the  Oysters. 

Mobile,  Ala.,  March  10th,  1938. 

OOPERATION  NEEDED — We  are  now  in  the 
second  week  of  Lent,  and,  as  is  always  the  case 
every  Lent,  all  kinds  of  fresh  sea  foods  are 
scarce  and  many  of  the  Catholic  housewives  will  turn 
to  canned  sea  foods  to  supply  their  tables. 

They  have  salmon  and  sardines  in  their  pantry,  but 
have  they  shrimp,  oysters  and  crab  meat?  I  am  afraid 
not,  and  one  of  the  reasons  for  this  is  that  these  three 
Southern  canned  food  commodities  have  never  been 
aggressively  marketed. 

You  will  find  salmon  advertised  in  newspapers, 
magazines,  billboards  and  in  stores,  yet  the  sea  food 
canners  of  the  South  sit  back  and  wait  for  business 
to  some  of  them. 

There  is  not  a  more  delicious  dish  than  shrimp, 
oysters  and  crab  meat,  yet  its  place  on  the  American 
table  has  been  held  back  by  the  lack  of  aggressiveness 
on  the  part  of  our  canners. 

Our  Southern  sea  food  canners  are  a  bunch  of  hard 
working,  fine  fellows  and  if  they  would  use  some  of  the 
money  they  throw  away  each  year  in  price  wars  and 
use  it  in  a  campaign  to  induce  the  housewife  to  use 
more  of  our  sea  foods,  there  possibly  would  not  be 
much  necessity  for  price  cutting. 

Cooperation  among  the  packers  is  what  is  needed 
and  the  sooner  it  is  done,  the  quicker  the  industry  will 
flourish. 

SHRIMP — Shrimp  are  showing  up  in  the  Louisiana 
and  Texas  coasts,  but  only  in  quantities  to  supply  the 
raw  headless  shrimp  trade  and  very  few,  if  any  are 
being  canned. 

There  were  an  awful  lot  of  shrimp  packed  this  Fall, 
but  as  the  market  was  practically  bare  when  the  can¬ 
ning  season  started,  there  was  an  awful  lot  of  them 
sold,  and  the  carry-over  this  season  was  about  forty 
per  cent  of  the  pack,  which  has  been  reduced  right 
along  since  the  Fall  shrimp  run  stopped,  because  it  has 
been  going  out,  with  very  little  coming  in. 

The  canners  report  that  a  good  quantity  of  shrimp 
moved  for  the  Lent  requirements. 

The  size  of  the  shrimp  this  season  has  been  larger 
than  in  previous  years,  and  it  is  hoped  that  with 
adequate  conservation  regulations  that  the  size,  quality 
and  quantity  of  the  shrimp  will  continue  to  improve  in 
the  Gulf  coast  waters. 

The  industry  in  cooperation  with  the  Federal  Pure 
Food  Department  have  done  much  to  improve  the 
quality  of  the  pack  and  certified  Federal  inspected  can¬ 
neries  are  turning  out  a  product  that  is  hard  to 
improve  on. 

The  price  of  canned  shrimp  is  $1.30  per  dozen  for 
small;  $1.40  for  medium  and  $1.45  for  large,  f.  o.  b. 
factory. 

OYSTERS — The  weather  is  cold  and  the  oyster  pack 
is  moving  along  in  good  shape.  It  is  generally  believed 
that  the  dynamiting  which  has  been  going  on  in  the 


lands  near  the  Louisiana  Marsh,  drilling  for  oil,  has 
been  the  cause  of  a  good  many  oysters  dying  from  the 
viabration  and  has  affected  the  yield. 

The  dynamiting  has  been  stopped  and  it  is  now 
hoped  that  the  oysters  on  the  Louisiana  reefs  will  do 
better. 

The  price  of  canned  oysters  is  95  cents  per  dozen 
for  four  ounce;  $1  for  five  ounce;  $1.90  for  eight  ounce 
and  $2  for  ten  ounce,  f.  o.  b.  factory. 


WITH  CANNED  FOODS  DISTRIBUTORS 

(Continued  from  page  20) 

with  the  remarkable  demonstration  being  made 
through  cooperative  effort. 

“Cooperation  from  distributors  in  all  branches;  co¬ 
operative  groups,  super-markets,  independent  retailers, 
corporate  chains,  has  been  reflected  in  store  displays, 
banners,  special  advertising,  and  sales  promotion  of  all 
kinds.  These  were  made  to  tie  in  with  eye  and  ear 
impressions  given  the  consumer  in  national  advertis¬ 
ing,  thereby  further  promoting  consumer  acceptance 
and  confidence  in  nationally  advertised  brands.” 

With  the  conclusion  of  the  campaign.  Associated 
Grocery  Manufacturers  of  America,  whose  member¬ 
ship  .  represents  approximately  four  billion  dollars  in 
annual  sales  volumes  and  employs  more  than  one 
million  people,  has  launched  a  survey  to  determine  just 
what  proportion  of  recent  good  demand  for  nationally 
known  brands  of  grocery  products  may  be  credited  to 
selling  efforts  put  forth  during  this  special  drive. 

BIRDS  EYE  ENLARGING 

LANS  for  a  50  per  cent  increase  in  retail  market 
operations,  and  further  substantial  production  in¬ 
creases,  were  announced  this  week  by  Frosted 
Foods  Sales  Corporation,  subsidiary  of  General  Foods 
Corporation. 

The  company  will  construct  at  least  five  new  process¬ 
ing  plants  this  year,  the  announcement  stated,  and  will 
add  1,500  retail  grocers  to  the  list  of  some  3,000  now 
distributing  the  organization’s  line  of  60  various  frozen 
fruits,  vegetables,  poultry,  meats,  and  fish.  Investment 
of  over  $500,000  in  new  low-temperature  freezers  for 
installation  in  retail  grocery  stores  is  involved  in  the 
set-up  in  marketing  operations.  Thus,  within  one  year, 
the  company  will  open  half  as  many  stores  as  it  took 
seven  years  to  establish. 

The  company’s  sales  of  frozen  foods  in  1937  were  79 
per  cent  ahead  of  those  for  1936. 

• 

REBUILDING  OF  THE  Eugene  Fruit  Growers  plant  at 
Eugene,  Oregon,  which  was  -  destroyed  by  fire  last 
October,  is  now  under  way. 

CANNING  MACHINERyLlJ 

SCOTT  IMPROVED  VINERS—VINER  FEEDERS 

foaadcrt  of 

HYDRAULIC  CONVEYING  EQUIPMENT 


THE  SCOTT  VINER  CO.  COLUMBUS, □ 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 


CANNED  VEGETABLES— Continued 


Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  the  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River ; 
“Central”:  Central  States  West  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 


Canned  Vegetables 


ASPARAGUS 


Eastern 
Low  High 


White  Coloesal.  No.  - -  . 

Large,  No.  . . 

Medium,  No.  2^.......... - ._....  . 

Green  Mam.,  No.  2  ro.  cans . 

Medium,  No.  1  talL . 

Large,  No.  2 . .  . 

Tips,  White,  Mam.  No.  1  sq . 

Small,  No.  1  sq . 

Green  Mam..  No.  1  sq . 

Small,  No.  1  sq . . . 


Green  Tips,  50/80,  2s. 

.. 

2.10 

2.10 

Green  Tips,  36/50,  2s. 

2.60 

2.60 

Green  Cuts  and  Tips, 

28 . 

1.80 

1.80 

Green  Cuts  and  Tips, 

lOs....— .. 

8.26 

8.26 

Green  Cuts,  28 . . 

1.16 

1.16 

Central 

West  Coast 

Low  High 

Low 

High 

2.96 

8.06 

. 

3.06 

8.16 

. 

2.96 

3.06 

2.76 

2.86 

. 

2.76 

STS 

2.86 

2.96 

2.76 

2.86 

2.67%  2.76 

. . 

2.50 

2.60 

1.86  1.90 


STRINGLESS  BEANS 

Fancy  Cut  Green,  No.  2 — - - 

No.  10  . . 

Ex.  Std.  Cut  Green.  No.  2 . 

No.  10  . 

Std.  Cut  Green,  No.  2 . 

No.  10  . . 

Fancy  Whole  Green,  No.  2 - 

No.  10  . . 

Ex.  Std.  Whole  Green.  No.  2 — 

No.  10  . 

Fancy  Cut  Wax,  No.  2..._.. — .. 

No.  10  . - 

Ehc.  Std.  Cut  Wax,  No.  2 . 

No.  10  . . 

Std.  Cut  Wax,  No.  2 . 

No.  10  . . 

Fancy  Whole  Wax,  No.  2.....—... 

No.  10  . . 

Ex.  Std.  Whole  Wax,  No.  2 _ 

No.  10  . . . . 

Std.  Whole  Wax.  No.  2„ . 

No.  10  . 

Red  Kidney.  Std.,  No.  2 . 

No.  10  . . 


.90 

1.06 

1.10 

1.20 

1.20 

1.26 

6.00 

6.00 

.70 

.86 

.85 

.90 

.90 

3.36 

4.26 

4.50 

4.76 

.62% 

.70 

.75 

.80 

.80 

.85 

3.10 

3.35 

3.75 

4.25 

1.26 

1.46 

1.76 

1.40 

....... 

1.16 

1.26 

— 

.96 

1.00 

T95 

1.05 

4.76 

6.00 

.85 

.90 

1.00 

6.50 

4.50 

4.76 

— 

ZI 

E: 

“To 

"Te 

“T2% 

.66 

******* 

3.26 

3.00 

3.26 

LIMA  BEANS 

No.  2  Tiny  Green . . .  1.60 


No.  2  Fancy  Small  Green.... 

1.30 

1.32% 

1.26 

1.30 

Nn  1ft  . 

No.  2  Green  &  White. . 

.96 

.92% 

1.00 

1.00 

'i'.io 

No.  10  . — 

5.76 

No.  2  Fresh  White . 

.80 

.90 

.96 

.90 

.96 

No.  10  . . . 

4.60 

No.  2  SnaicMl . 

.67% 

.60 

.66 

....... 

BEETS 

Whole.  No.  2 . . . . . 

.76 

.90 

1.20 

No.  2%  _  _ 

1.00 

.96 

No.  10 . 

8.26 

8.76 

A  RO 

Std.  Cnt,  No.  2 . 

.66 

.66 

.70 

' 

...MM 

No.  2%  _ _ _ 

.90 

... 

...MM 

No.  10  _ _ 

8.00 

2.75 

3.2R 

Ex.  Std.  Cut.  No.  2  _  __ 

. 

.70 

.76 

No.  2%  _  ...  „ 

.75 

.80 

No.  lO _ _ _ 

8.00 

3.26 

Std.  Sliced.  No.  2 _ 

.76 

. 

.86 

.90 

No.  2%  _ _  _ 

No.  10  . . .  . 

8.76 

Ex.  Std.  Sliced,  No.  2 _ 

.70 

.76 

.96 

No.  10  . . 

3.26 

8.60 

8.60 

CARROTS 

Std.  Sliced,  No.  2  . . 

.76 

.72% 

.76 

No.  10  . 

8.60 

4.25 

Std.  Diced,  No,  2 . . . 

.60 

.76 

"Te 

".70 

"Tei 

"To 

No.  10  . . . . 

8.00 

8.76 

2.76 

8.00 

peas  and  carrots 

std.  No.  1  . 

70 

Fancy  No,  « .  — . .  , 

.90 

140 

1,20 

U6 

Eastern  Central 


Low  High 

Low 

High 

CORN — Wholegrain 

Yellow,  Fancy  No.  2 . 

No.  10  . 

>  .90 

..  6.26 

. 85 

1.05 

6.00 

1.00 

.90 

6.60 

.86 

1.00 

6.76 

No  10  . 

std.  No.  2 . 

No  1ft 

.80 

. 76 

.90 

No.  10  _ 

_  4.60 

atd.  No.  2 . 

.._  _  .67% 

.76 

No.  10  ..  . . . 

. . 86 

1.00 

No.  10  _ _ _ 

Ex.  Std.  No.  2 . 

. 72% 

.87% 

No.  1ft  . 

676 

Std.  No.  2 . . 

. 66 

.76 

CORN — Creanutyle 


Yellow,  Fancy  No.  2 . 90  1.10 

No.  10  . . . 

Ex.  Std.  No.  2^ . 75  .90 

No.  10  .  4.60  4.60 

Std.  No.  2. . . . . 

White,  Fancy  No.  2 _ _  .80  1.16 

No.  10  .  4.60  _ 

Ex.  Std.  No.  2 . 70  .80 

No.  10  . . 4.26  4.26 

Std.  No.  2....^.. . 66  .72% 

No.  10  .  4.00  . 

HOMINY 

Std.  Split,  No.  1,  TaU. . . . 

No.  2%  -  .76  .86 

No.  10  . . 

MIXED  VEGETABLES  , 

Fey.,  No.  2 . 80  .86 

No.  10  . .  4.00  4.60 

Std.,  No.  2 _ 66  . 

No.  10  . .  3.00  . 


.86  .95 

4.75  6.00 

.76  .80 

4.60  _ 

.70  .76 

‘‘.80  "!96 

".'66  ".*80 

4.00  4.60 

.62%  .70 

3.76  4.00 


“.‘eo  ".'70 

1.90  2.36 


PEAS 


West  Coast 
Low  High 


No.  2  Fancy  Sweets,  2s« 

_ _ 

1.80 

1.60 

1.86 

1.46 

No.  2  Fancy  Sweets,  3b.. 

. 

1.16 

1.86 

1.26 

1.40 

No.  2  Fancy  Sweets,  4s.. 

1.10 

1.26 

1.16 

1.80 

No.  2  Fancy  Sweets,  6s.. 

...TTTTT . 

1.00 

1.16 

1.06 

1.26 

No.  2  Ex.  Std.  Sweets, 

28 _ 

1.10 

1.26 

1.20 

1.80 

No.  2  Ex.  Std.  Sweets, 

88........ 

.96 

1.10 

1.10 

1.1R 

No.  2  Ex.  Std.  Sweets, 

.90 

1.10 

1.00 

1.06 

No.  2  Ex.  Std.  Sweets, 

58 . 

.85 

1.00 

1.00 

1.06 

No.  2  Std.  Sweets.  2s.... 

. 

1.16 

.90 

1.10 

No.  10  Std.  Sweets,  2b.. 

. 

....... 

6.60 

6.76 

No.  2  Std.  Sweets,  3s.... 

.95 

.80 

1.00 

i.io 

1.15 

No.  10  Std.  Sweets,  8s.. 

. 

6.00 

6.26 

6.00 

6.26 

No.  2  Std.  Sweets,  4b.... 

.90 

.86 

1.00 

.90 

1.00 

No.  10  Std.  Sweets,  48. 

. 

4.26 

4.76 

4.76 

6.00 

No.  2  Std.  Sweets,  6s... 

.80 

.76 

.90 

.90 

.95 

No.  10  Std.  Sweets,  6s.. 

. 

4.26 

4.76 

4.26 

4.60 

No.  2  Fey.  Alaska,  Is... 

. . 

. 

1.86 

1.60 

1.40 

1.60 

No.  2  Fey.  Alaskas,  2s... 

--.III. 

. . 

1.26 

1.60 

L80 

1.4K 

No.  2  Fey,  Alaskas,  8s... 

1.16 

1.30 

1.20 

1.80 

No.  2  Ex.  Std.  Alaskas, 

l8 . 

1.10 

1.26 

1.26 

1.80 

Na  2  Ex.  Std.  Alaskas, 

28 _ 

.85 

1.10 

1.00 

1.25 

1.20 

1.30 

No.  2  Ex.  Std.  Alaskas, 

8b . 

.86 

1.05 

.90 

1.05 

1.10 

1-20 

No.  10  Std.  Alaskas 

,  8b....*. 

4.76 

4.76 

6.60 

No.  2  Ex.  Std.  Alaskas, 

48........ 

.85 

.90 

1.06 

i.io 

No.  2  Ex.  Std.  Alaskas, 

58........ 

.90 

1.00 

1.05 

No.  2  Std.  Alaskas,  8s... 

. 

.72% 

.76 

.90 

.90 

1.00 

No.  10  St^  Alaskas,  88. 

3.76 

4.00 

4.60 

4.50 

4.76 

No.  2  Std.  Alaskas,  4s... 

.72% 

.75 

.76 

.80 

.85 

.90 

No.  10  Std.  Alaskas,  4s. 

3.76 

4.00 

3.50 

4.00 

4.26 

4.60 

No.  2  Std.  Alaskas.  68... 

....... ....M 

.76 

.77% 

.80 

.90 

No.  10  Std.  Alaskas,  68. 

. . . 

a...... 

_ 

4.00 

4.60 

.70 

Soaked.  28  _ _ ...... _ _ 

.42% 

.60 

.66 

.60 

.67% 

.60 

2.16 

2.76 

8.60 

Blackeye,  28,  Soaked..„..„„„„ . 

.67% 

.70 

. 

«....Ma..... 

2.70 

3.60 

r.i.i.. 

PUMPKIN 

.60 

.70 

.70 

.76 

.60 

.76 

.70 

.86 

No.  2% _ _ 

.80 

No.  8  _  _  _  — 

No.  10  . 

2.76 

2.76 

3.26 

2.26 

iiio 

SAUER  KRAUT 

.65 

.77% 

.95 

.65 

.70 

.72% 

.80 

.80 

.96 

No.  2%  . 

.80 

No.  8  .  . 

No.  10  _ _ 

2.60 

3.10 

2.76 

2.86 

******* 

3.15 

SPINACH 

No.  2  . 

No.  2%  .  . . 

.67% 

.96 

.85 

1.00 

.60 

.80 

.65 

.86 

3.00 

.90 

1.06 

3.60 

1.12% 

1.40 

4.36 

No  1ft  . 

3.16 

3.40 

2.65 

SUCCOTASH 

Std.  No.  2,  Gr.  Corn,  Dr.  Limas. 
Std.  No.  2.  Gr.  Com,  Limaa. 

Triple.  No.  8 _ _ _ 

.80 

1.06 

.90 

— 

— 

— 
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SWEET  POTATOES 

Std.,  No.  2  Dry  Pack . 

No.  2%  - - 

No.  8  . - . . 

No.  10  . . 

Std.,  No.  2,  Syrup  Pack... 
No.  2%  . . . 

No'. 

TOMATOES 

Fancy.  No.  2 . . 

No.  2%  - - - 

No.  8 . . . 

No.  10  _ _ 

Ex.  Std.,  No.  1 - 

No.  2  . . 

No.  2V4  - 

No.  8  _ _ _ 

No.  10  . 

Std.,  No.  1 - - - 

No.  2  . 

No.  2%  — . 

No.  8  . 

No.  10  . 


Eastern 
Low  High 


.70  .70 

.82V2  .87% 


Central 
Low  High 


West  Coast 
Low  High 


CANNED  FEUITS— Continued 


8.00 


2.76 

.76  _ 

.97%  1.00 


1.00 

1.25 


1.05 

1.35 


.72% 

.75 

.76 

.80 

1.06 

1.26 

1.00 

1.10 

1.16 

1.20 

. . 

8.35 

3.50 

8.40 

3.50 

.42% 

.50 

.45 

.50 

.63% 

.70 

.65 

.70 

.95 

1.00 

.90 

.95 

1.07% 

1.15 

3.10 

3.25 

3.25 

3.40 

TOMATO  PUREE 

Std.,  No.  1,  Who.  St.  1.04.. 

No.  10  - - 

Std.,  No.  1.  Trim  1.086 . 

No.  10  . 

TOMATO  JUICE 

No.  1  . . 

No.  2  . . . . 

No.  10  . . . 


.42% 

3.25 

.40 

3.00 


.87%  .60 
2.50  3.50 


TURNIP  GREENS 

No.  2  . 

No.  2%  . 

No.  10  . . 


.40 

.65 

2.50 


.75 

1.00 

3.75 


.45 

.70 

3.00 


.45 

.70 

3.00 


.50 

.75 

3.25 


1.00 

3.75 


.65  .67% 

.85  .90 

2.90  3.00 


Canned  Fruits 


APPLES 


No.  10,  standard  heavy  pack.... 
No.  10,  fancy  heavy  pack™.™™ 

2.50 

2.75 

2.90 

3.15 

APPLE  SAUCE 

.60 

.70 

Kn  10  . . . 

2.90 

3.25 

Mn  9.  Std . 

.55 

No.  lb  . . 

2.75 

APRICOTS 

No.  2%,  Fancy — - - 

No.  2%,  Choice - 

No.  2%,  Std . — 

GRAPEFRUIT 

8  ox.  .. — . . 

No.  2  . 

No.  6  . 

GRAPEFRUIT  JUICE 

8  ox.  . . . 

No.  1  . . 

No.  800  . . 

No.  2  . . 

No.  6  . . 

PEARS 

Keifer,  Std.,  No.  2% . 

No.  10  . - . 

Choice,  No.  2% . . 

No.  10  . . . 

Bartlett,  Fancy,  No.  2%.. 
Choice,  No.  2%.............. 

Std.,  No.  2% . . . 

No.  10,  Water.......™™.. 

No.  10,  Syrup . . 

No.  10  Pie,  S.  P . 


Florida 
.50 
.95 
2.80 


Texas 


1.05 

2.90 


.44 

.54 

.60 

.65 

2.00 


.45 

.55 

.65 

.67% 


.37 

.48 

.55 

.65 

1.90 


.44% 

.50 

.60 

.72% 

2.12% 


1.35  1.35 


_  1.85  1.90 

..._  1.70  . 


PEACHES 

Fey.,  Y.  C.,  No.  2% _ 

Choice.  No.  2% . . 

Std..  No.  2% . . 

Ex.  Std..  Slic.  Yel.,  No.  1  Tails 

Seconds.  Yel.,  No.  2%  . . 

No.  10,  Fancy . 

Peel^,  No.  10,  Solid  Pack . 

PINEAPPLE 

Hawaiian,  Slic.,  Fancy,  No.  2.. 

No.  2%  . 

Std.,  No.  2 . . 

No.  2%  . . . 

Sliced,  Standard,  No.  10 . . 

Shredded.  Syrup,  No.  10..™.... 
Crushed,  Ex.  Std..  No.  10 . 


PINEAPPLE  JUICE 

Buffet  . 

No.  211  . 

No.  2 . . . . 

No.  2%  . . 

46  ox . . 

No.  10  _ _ _ 


Solid  Pack 

1.00  1.05 

1.20  1.87% 


4.00  4.25 


2.75  2.85 

With  puree 

.60  .65 

.67%  .75 
.82%  .87% 


.47%  .57% 
.65  .75 

2.75  3.00 


3.00 

8.60 

1.70 

2.00 

1.55 

1.85 

1.35 

1.55 

California 

1.05 

L25 

3.10 

3.60 

.62% 

.65 

.75 

.85 

2.32% 

2.40 

1  1 

iToo 

1.66 

1.76 

1.60 

1.66 

4.00 

6.76 

6.00 

3.16 

3.60 

1.70 

1.80 

1.66 

1.66 

1.46 

1.60 

1.02% 

1.36 

1.20 

5.80 

6.26 

— 

1.70 

2.00 

. 

1.46 

1.60 

1.86 

. 

6.86 

.60  _ 

.82%  - 

1.20  _ 

1.66 _ 

2.76 _ 

1.60 _ 


Eastern 
Low  High 


Central 
Low  High 


FRUITS  FOR  SALAD 

Fey.,  No,  2% _ 

No.  10  _ 

BLACKBERRIES 

Std.,  No.  2 _ 

No.  10,  water™.™™.....™™.... 
No.  2,  Preserved™™™™™™™™™™ 
No.  2,  Syrup™™ _ _ _ _ 

BLUEBERRIES 

No.  2  _ 

No.  10 _ 

CHERRIES 

Std.,  Red,  Water,  No.  2 . 

Std.,  White,  Syrup,  No.  2.... 
Ex.  Std.,  Preserved,  No.  2.. 


1.65  1.85 

6.75  7.00 


2.75 

2.85 

Red  Sour  Pitted.  No.  10 . 

R.  A..  Fey.,  No.  2% . 

Choice,  No.  2% . . 

Std.,  No.  2% . . 

3.35 

3.40 

...... 

GOOSEBERRIES 

2.86 

8.00 

Std.,  No.  2 . . 

1.30 

6.25 


No.  10 

RASPBERRIES 

Black,  Water,  No.  2.. 

No.  10  . 

Red,  Water,  No.  2 . 

No.  10  . 

Black,  Syrup,  No.  2.... 
Red.  Syrup,  No.  2 . 


STRAWBERRIES 

Ex.  Pres.,  No.  1 . 

No.  2  . . . 

Pres.,  No.  1 . 

No.  2  _ _ _ 

Std..  Water,  No.  10.. 


1.25 

6.25 


1.35 

6.50 


West  Coast 

Low 

High 

2.45 

2.60 

8.75 

1.20 

1.50 

4.75 

6.75 

1.45 

1.50 

7.25 

7.50 

7.00 

7.50 

7.25 

7.50 

1.75 

1.50 

1.60 

3.00  3.25 

2.80  3.10 

.  2.70 


1.55 

7.25 


1.70 

8.00 


Canned  Fish 


HERRING  ROE 

10  ox.  .  1.50 

No.  2.  17  ox. . 1.35 

No.  2.  19  os .  2.00 

LOBSTER 

Flats.  1  lb.™ .  6.50 

%  lb . 3.25 

%  lb . 1.95 


OYSTERS 

Std.,  4  ox. . 95 

5  ox.  . .  1.00 

8  ox.  .  1.90 

10  os.  . 2.00 

Selects,  6  ox.....™..........™..™ . 

SALMON 

Red  Alaskas,  Tall,  No.  1..™..™™.  . 

Flat,  No.  % . .  . 

Cohoes,  Tall,  No.  1 . . . 

Flat,  No.  1 . . . .  . 

No.  %  . . . 

Pink.  Tall,  No.  1 . 

Flat.  No.  % . .  . 

Sockeye  Flat,  No.  1 . .  . 

No.  %  . . . 

Chums,  Tall,  No.  1 . .  . 

Medium,  R^,  Tall . . . 

SHRIMP 


1.50 

1.75 

2.00 


6.50 

3.25 

1.95 


1.05 

1.10 

2.10 

2.20 


No.  1,  Small . 

No.  1,  Medium . . 

No.  1,  Large . 


1.40 

1.45 

1.50 


SARDINEIS  (Domestic),  Per  Case 

%  Oil.  Key . 3.35 

%  Oil,  Keyless . .  2.80 

%  Oil,  Tomato,  Carton™™.™.™ . 

%  Oil,  Carton . 3.60 

%  Mustard,  Keyless . 2.70 

Calif.  Oval  No.  1,  24’s . 

Calif.  Oval  No.  1,  48’s . . 

TUNA  FISH,  Per  Case 

Fey.,  Yel.,  Is,  24*8 _ _ _  _ 

Fey.,  Yel.,  Is,  48*8 . .  . 

%8  ™"™""™!!;""™™™!!;!"™;™;™!™  !!!;;;! 

Light  Meat,  Is . . . 

%s  . . . 

%s  - - -  - 


2.90 

3.’70 


2.10 

7.50 

2.10 

7.50 

2.65 

2.65 

'li.’oo 


Southern 

Northwest 

Selects 

.90  . 

.95  . 

1.15 

1.25 

1.80  . 

1.50 

1.75 

1.90  . 

2.35 

2.50 

1.65 

1.70 

2.20 

1.15 

1.25 

.85 

3.50 

2.25 

1.10 

1.20 

1.80 

2.20 

Southern 
1.35  1.35 

1.40  1.40 

1.45  1.50 


1.65 

8.26 


1.70 

3.80 


.  6.70 

10.50  11.45 


5.75 

3.90 


6.30 

4.15 


9.50  10.65 

6.25  5.75 
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WANTED  and  FOR  SALE 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept, 

•  your  opportunity  and  money  are  lost.  Rates  upon  application. 


FOR  SALE  — MACHINERY 


FOR  SALE  — SEED 


FOR  SALE — Copper  and  Aluminum  Cooking  Kettles;  Retorts; 
Labelers;  Fillers;  Filters  and  Filter  Presses;  Tanks;  Pumps; 
Mixers;  Hydraulic  Presses,  etc.  Send  for  complete  bulletin. 
What  have  you  for  sale?  We  buy  for  cash.  Consolidated 
Products  Co.,  Inc.,  18-20  Park  Row,  New  York,  N.  Y. 


SEWAGE  OR  DISPOSAL  PLANTS— State  laws  require 
proper  disposal  of  sewage,  such  as  tomato  skins,  pea,  corn  and 
other  wastage.  We  have  what  you  want — write  us.  A.  K. 
Robins  &  Co.,  Inc.,  Baltimore,  Md.  Manufacturers  of  Canning 
Machinery.  _ _ 

FOR  SALE— Ayars  Pea  Filler,  Clipper  Cleaners,  Monitor 
Shaker  Grader,  1  No.  6  Peerless  Rotary  Exhauster,  Bucket 
Corn  Conveyor,  Sprague  Silker  and  Cleaner,  Rod  Washer,  Peer¬ 
less  Huskers,  Peerless  Whole  Grain  Cutters,  Automatic  Can 
Conveyor,  Husk  and  Corn  Conveyor,  150  H.  P.  Economic  Type 
Boiler,  and  54-in.  Roberts  Stone  Water  Filter.  William  T. 
Howeth,  Lewes,  Del. 

FOR  SALE — Apple  Sauce  Canning  Equipment,  Paring 
Machines,  Cookers,  Washers,  Fillers,  various  Conveying  equip¬ 
ment,  etc.  In  good  condition.  The  Quaker  Maid  Co.,  Inc., 
Brockport,  N.  Y. 

FOR  SALE — 6  Tuc  Huskers,  good  condition;  2  Berlin  Double 
Batch  Mixers;  2  Berlin  Blending  Tanks;  the  Blending  Tanks 
and  Double  Batch  Mixers  were  used  one  season.  2  Berlin  Rotary 
Sanitary  Pumps  used  only  one  week.  All  Berlin  machinery  for 
sale  at  a  bargain.  Roxanna  Canning  Co.,  Waynesville,  Ohio. 


FOR  SALE — 1  No.  2  Peerless  Rotary  Exhauster;  1  No.  2  or 
No.  10  Hawkins  Universal  Exhauster;  3  Retorts  3914"  x69%", 
(inside  measurements) ;  4  Rebuilt  Tuc  Huskers;  1  Monitor  Pea 
Washer;  8  Left-hand  Sprague  No.  5  Cream  Style  Corn  Cutters. 
Address  Box  A-2281  c/o  The  Canning  Trade. 

FOR  SALE — 100  Station  Wescott  Merry-go-round  Tomato 
Peeling  Table  in  good  condition.  Address  Box  A-2290  c/o  The 
Canning  Trade. 

FOR  SALE — 1  10-foot  Sprague  Cut  Corn  Elevator,  new 
$50.00.  1  42x72  Sprague  Retort,  $125.00.  1  Triumph  Generator 
40.4  AMP  110  volts,  900  revolutions,  $50.00.  1  Cuykendall  Corn 
Mixer,  $50.00.  Address  Box  A-2291  c/o  The  Canning  Trade. 

FOR  SALE — One  Standard  Knapp  Labeling  Machine,  spring 
belt  feed,  in  good  condition.  Can  be  bought  on  trial  at  our  plant. 
Pappas  Bros.  &  Gillies  Co.,  Cologne  Ave.,  Egg  Harbor,  N.  J. 

FOR  SALE — 1  Ayars  Exhauster  for  all  size  cans  including 
No.  10s;  1  Zastrow  Hydraulic  Crane;  1  75  H.P.  Self  contained 
Engine;  all  in  first  class  condition.  Address  Box  A-2285  c/o 
The  Canning  Trade. 


WANTED  — MACHINERY 


FOR  SALE — 1,000  bushels  Laxton  pea  seed.  1937  crop. 
Grown  by  a  reputable  seed  company.  8%  cents  per  pound. 
Address  Box  A-2287  c/o  The  Canning  Trade. 


FOR  SALE — Seed.  Open  pollinated  Country  Gentlemen 
Sweet  Corn  Seed  and  Marshall  Canning  Company  selected  strain 
of  Evergreen  Sweet  Corn  Seed.  Both  lots  of  high  germination 
and  uniformly  graded.  Advise  amount  wanted  and  will  quote 
prices  on  request.  Marshall  Canning  Co.,  Marshalltown,  Iowa. 


FOR  SALE — Mary  Washington  Asparagus  Roots;  large, 
strong,  one  year  crowns,  ideal  for  commercial  plantings. 
Write  for  sample  and  price.  Geo.  R.  Pedrick  &  Sons,  Pedrick- 
town,  N.  J. 


FOR  SALE — Seed.  Selected  strain  Narrow  grain  Evergreen 
Sweet  Corn  Seed.  This  variety  is  especially  good  for  canning 
purposes  because  it  holds  its  tenderness  for  a  longer  period 
during  hot  weather.  Advise  amount  wanted;  will  quote  price 
and  send  sample  on  request.  Martin  H.  Cope  &  Son,  Rheems,  Pa. 


FOR  SALE  — FACTORIES 


FOR  SALE — Preserve  and  Pickle  plant,  in  continuous  opera¬ 
tion  since  1868.  Well  equipped,  light  and  conveniently  located. 
The  W.  M.  Spencer  Sons  Co.,  Cincinnati,  Ohio. 


FOR  SALE — Fully  equipped  Canning  Factory  located  at 
Centreville,  Maryland,  Queen  Anne  County.  Two  story  frame 
building  75x150  feet,  first  fioor  cement  construction.  Railroad 
siding.  Separate  boiler  building,  with  one  Erie  horizontal  Boiler 
250  H.  P.  practically  new  and  two  International  Boilers  of  125 
H.  P.  each,  both  in  fine  condition.  Two  Copper  Vacuum  Pans 
heavily  constructed,  one  1000  gallons  capacity,  one  650  gallons. 
One  Indiana  and  one  Sprague  Tomato  Pulper.  Two  Scalders. 
Two  Rotary  Washers.  Processing  Kettles.  Exhaust  Box.  75 
H.  P.  Steam  Engine.  Six  inch  free  running  well.  Electric 
Motors,  Water  Pumps,  etc.  Will  sell  vacuum  pans  separately. 
Scaramelli  &  Co.,  Inc.,  192  Franklin  St.,  New  York  City. 


FOR  SALE — Mr.  Canner,  do  you  want  a  perfect  location:  The 
Heart  of  Maine  Packing  Company,  located  at  South  Monmouth, 
Maine,  is  for  sale.  It  will  surely  interest  any  canner  looking 
for  a  fine  opening  for  new  or  branch  location.  For  full  par¬ 
ticulars  write  to  the  Heart  of  Maine  Packing  Co.,  8  Prescott  St., 
Lewiston,  Me. 


HELP  WANTED 


WANTED — Young  man  for  sales  department  by  large  canned 
food  manufacturer.  Selling  qualifications  essential;  experience 
not  necessary,  but  helpful.  State  all  particulars.  Address 
Box  B-2279  c/o  The  Canning  Trade. 


WANTED — Two  No.  3  sieve  and  two  No.  5  sieve  Chisholm- 
Ryder  Stringless  Bean  Pre-Graders  in  good  condition.  John  H. 
Dulany  &  Son,  Fruitland,  Md. 

WANTED — Two  or  three  used  Bean  Snippers,  Buck  or 
Chisholm-Ryder.  Also  two  Pregraders.  Albert  Dam  Canning 
Co.,  Verona  Station,  N.  Y. 


WANTED — Superintendent  by  Eastern  Canning  Factory 
packing  tomato  products.  Must  be  experienced  in  modern 
methods  and  capable  of  installing  and  maintaining  equipment. 
Factory  in  operation  five  to  six  months  each  year.  State  age, 
education,  experience  past  10  years  and  salary  expected. 
Application  confidential.  Address  Box  B-2292  c/o  The  Canning 
Trade. 
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_ SITUATIONS  WANTED _ 

WANTED — Position  as  Superintendent  or  Food  Chemist. 
Nine  years  technical  experience  in  canning  plant  and  laboratory 
work  as  food  chemist  and  supervisor.  Employed  at  present  but 
desire  change  to  a  smaller  city.  Address  Box  B-2282  c/o  The 
Canning  Trade. 

POSITION  WANTED — As  Manager.  16  years  operating 
group  plants.  Now  connected  with  one  of  largest  plants  in 
South.  Reference  from  present  and  former  employers.  Desire 
location  in  the  West.  Address  Box  B-2274  c/o  The  Canning 
Trade. 

POSITION  WANTED — By  competent  man  capable  of  organiz¬ 
ing  and  operating  a  canning  factory,  practical  experience  with 
factory  operations  from  contracting  to  finished  products.  Ad¬ 
dress  Box  B-2271  c/o  The  Canning  Trade. 

POSITION  WANTED — As  Superintendent  of  canning  plant 
by  man  of  38  with  15  years’  experience.  Can  build,  equip  and 
pack.  Familiar  with  peas,  stringless  beans,  sugar  corn,  lima 
beans,  tomatoes  and  spinach.  Understand  field  work  thoroughly. 
Best  references.  Address  Box  B-2272  c/o  The  Canning  Trade. 

POSITION  WANTED — Superintendent  of  production,  ma¬ 
chinist,  plant  installer.  20  years  experience  in  the  canning 
business.  Address  Box  B-2288  c/o  The  Canning  Trade. 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor 
Contributions  Welcome 


s 


HEARTENING 


The  company  was  on  a  thirty  mile  hike  to  Houston. 
After  walking  for  three  hours  the  Major  halted  a 
farmer  and  asked  him : 

“How  far  is  it  to  Houston?” 

“Oh,  about  ten  miles,”  replied  the  rustic. 

After  walking  another  hour  the  Major  stopped  an¬ 
other  farmer  and  asked  him  the  same  thing. 

“I  should  say  about  ten  miles,”  was  the  reply. 

The  body  continued  on  its  weary  way  for  two  hours, 
and  then  they  came  to  a  constable. 

“How  far  is  it  to  Houston?”  again  asked  the  Major. 

“About  ten  miles.” 

“Thanks,”  cried  the  Major,  “we’re  holding  our  own.” 


SAFE  INSECTICIDES 

fox 

Controlling  Crop  Pests 

AGICIDE 

LABORATORIES 

108  N.  Water  Street 

MILWAUKEE,  WIS. 

HAMILTON 

Steam  Jacketed 

KETTLES 


^-all  styles,  any  siz^— 
made  in  Copper,  Alumi¬ 
num,  Stainless  Steel, 
Monel  Metal,  Pure 
Nickel. 

Nationally  known  for 
their  quality  of  mate¬ 
rials,  construction  and 
performance.  Built  by 
an  organization  that 
has  made  kettles  for 
more  than  66  years. 


HAMILTON  COPPER  &  BRASS  WORKS,  Hamilton,  Ohio 


THANKS  FOR  THE  TIP 

The  electrician  was  puzzled.  “Hey,”  he  called  to  his 
assistant,  “put  your  hand  on  one  of  those  wires.” 

The  assistant  did  as  he  was  told. 

“Feel  anything?” 

“No.” 

“Good!”  said  the  electrician.  “I  wasn’t  sure  which 
was  which.  Don’t  touch  the  other  or  you’ll  drop  dead.” 

SCOTCH  YARN 

A  clergyman  and  a  Scotchman  were  watching  a  base¬ 
ball  game  together.  The  Scotchman  continually  kept 
taking  nips  from  a  bottle,  and  the  clergyman,  no  longer 
able  to  restrain  himself,  at  last  cried  out,  “Sir,  I’m 
sixty-nine  years  old,  and  never  in  my  life  have  I  touched 
alcohol.” 

“Well,  dinnae  worry  yourself  tae  much,”  replied  the 
Scotchman  with  a  pronounced  burr.  “You’re  nae  ginna 
start  noo.” 

“Where  are  you  going  with  all  that  sandpaper?” 

“I  am  taking  it  to  my  poor  grandfather;  he  has 
gooseflesh  in  his  wooden  leg.” 

GOOD  WORK 

Pat  determined  to  pass  his  favorite  tavern  on  his 
way  home.  As  he  approached  it  he  became  somewhat 
shaky,  but,  after  plucking  up  courage,  he  passed  it. 
Then,  after  going  about  fifty  yards,  he  turned,  saying 
to  himself:  “Well  done,  Pat  me  bye.  Come  back  and 
I’ll  treat  ye.” 

“I  suttinly  hopes  I’se  sick,”  groaned  Rastus.  “I’d 
sho  hate  to  feel  lak  dis  when  I’se  well.” 

One  hitch  hiker  to  the  other:  “That’s  right,  just  sit 
there  and  let  me  work  my  finger  to  the  bone.” 


March  H,  1938 
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WHERE  TO  BUY 


the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 

CANNERY  SUPPLIES. 


ADHESIVES. 

Commercial  Paste  Co.,  Columbus,  Ohio. 

F.  G.  Findley  Co.,  Milwaukee,  Wis. 

ADJUSTERS  for  Detachable  Chains. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

AGITATORS 

Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 

BASKETS,  Picking. 

Planters  Mig.  Co.,  Portsmouth,  Vn. 

Riverside  Manufacturing  Co.,  Murfreesboro,  N.  C. 
Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  Supplies. 

BEAN  SNIPPER,  Green  String. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  ]. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

BELTS.  Carrier,  Rubber,  Wire,  Etc. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  me.,  Baltimore,  Md. 

BELT  LACING 

Flexible  Steel  Lacing  Co.,  Chicago,  Ill. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOILERS  AND  ENGINES,  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOOKS,  on  Canning.  Formula.  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 

BOX  (Corrugated)  SEALING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOXES,  Corrugated  Liner-Joint. 

David  Weber  &  Co.,  Philadelphia,  Pa. 

BOXES.  Lug,  Field.  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

BOXING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Wks.,  Westminster,  Md. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

BURNERS,  Oil,  Gas,  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CAN  MAKERS'  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

CANNED  FOODS. 

Phillips  Packing  Co.,  Cambridge,  Md. 

Phillips  Sales  Co.,  Cambridge,  Md. 

CANS,  Tin,  AU  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

Heekin  Can  Co.,  Cincinnati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltimore. 
Phelps  Can  Co.,  Baltimore,  Md. 

Phillips  Cw  Co.,  Cambridge,  Md. 

CAN  TESTING  MACHINERY. 

Cameron  Can  Machinery  Co.,  Chicago,  Ill. 

CAN  WASHING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Ouming  Machinery  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 

CARRIERS  AND  CONVEYORS,  Spiral. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Catsup  Machinery.  For  the  preparatory  work: 
see  Pulp  Mchy. 

CHAIN  ADJUSTERS. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

CLEANING  AND  GRADING  MACHY.,  Fruits. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corp>oration,  Hoopeston,  111. 

Hansen  Canning  Machinery  Qsrp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CLOSING  MACHINES,  Open  Top  Cans. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 
CONVEYORS  AND  CARRIERS,  Canners. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

CONVEYOR  BELT  FASTENERS 
Flexible  Steel  Lacing  Co.,  Chicago,  Ill. 

COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COPPER  COILS,  for  tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 

CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morru,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


CORN  HUSKERS  AND  SILKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  F2dls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

CORN  SHAKERS. 

Ayara  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  TRIMMERS 
Food  Mach.  Corp.,  Hoopeston,  Ill. 

Sinclair  Scott  Co.,  Baltimore,  Md. 

United  Co.,  Westminster,  Md. 

CRANES  AND  CARRYING  MACHINES. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

DECORATED  TIN  (or  Cans,  Caps,  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

National  Can  Co.,  New  York-Baltimore. 

DUSTS  &  SPRAYS  (insect  control). 

Agicide  Laboratories,  Milwaukee,  Wis. 

Hammond  Paint  &  Chemical  Co.,  Beacon,  N.  Y. 
Rohm  &  Haase  Co.,  Philadelphia,  Pa. 

ENAMELED  BUCKETS.  PAHS,  Etc. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

ENSILAGE  DISTRIBUTORS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corfxsration,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FIBRE  CONTAINERS  for  Food  (not  hermetically 
sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FINISHING  MACHINES,  Catsup,  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  lU. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FORMULAS 

Griffith  Laboratories,  Chicago,  Ill. 

GENERAL  AGENTS  for  Machinery  Mfrs. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machhrery  Corporation,  Hoopeston,  Ill. 
Hansen  Caiming  Matdtinery  Cksrp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GLASS  LINED  TANKS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

HYDRAUUC  CONVEYING  EQUIPMENT. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 
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WHERE  TO  BUY  —  Continued 


INSECTICIDES. 

Aqicide  Laboratories,  Milwaukee,  Wis. 

Hammond  Paint  &  Chemical  Co.,  Beacon,  N.  Y. 

Rohm  &  Haas  Co.,  Inc.,  Philadelphia,  Pa. 

INSURANCE,  Canners. 

Canners'  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS,  Steam. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KETTLES,  Copper,  Plain  or  Jacketed. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Kettles,  Enameled.  See  Glass-Lined  Tanks. 
KETTLES,  Process. 

Ayars  Machine  Co.,  Salein,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KNIVES,  Miscellaneous. 

Food  Machinery  Corooration,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

LABELING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  6  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

R.  J.  Kittredge  &  Co.,  Chicago.,  Ill. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

LABORATORIES,  ior  Analyses  oi  Goods,  Etc. 
Griffith  Laboratories,  Chicago,  Ill. 

National  Canners  Assn.,  Washington,  D.  C. 
LACING,  BELT 

Flexible  Steel  Lacing  Co.,  Chicago,  Ill. 

MILK  CONDENSING  AND  CANNING  MCHY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

MIXERS 

Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

OYSTER  CANNERS'  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PASTE,  CANNERS'. 

Commercial  Paste  Co.,  Columbus,  Ohio. 

F.  G.  Findley  Co.,  Milwaukee,  Wis. 

F.  H.  Langsenkamp  &  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-^ott  Co.,  Baltimore,  Md. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Ferry-Morse  Seed  Co.,  Detroit— San  Francisco 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Robson  Seed  Farms,  Hall,  N.  Y. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

Washburn  Wilson  Seed  Co.,  Moscow,  Idaho. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

PEA  CANNERS'  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Gang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Huntley  Manufacturing  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 


PEA  VINER  FEEDERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PINEAPPLE  MACHINERY. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PRESERVERS'  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PULP  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SEALING  MACHINES,  Box. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
SEASONINGS 

Griffith  Laboratories,  Chicago,  Ill. 

SEEDS,  Canners',  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Ferry-Morse  Seed  Co.,  Detroit-^an  Francisco 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Robson  Seed  Farms,  Hall,  N.  Y. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

Washburn  Wilson  Seed  Co.,  Moscow,  Idaho. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

SEED  TREATMENT. 

Bayer  Semesan  Co.,  Wilmington,  Del. 

Hammond  Paint  &  Chemical  Co.,  Beacon,  N.  Y. 
Rohm  &  Haas  Co.,  Inc.,  Philadelphia,  Pa. 

SEWAGE  DISPOSAL. 

Berlin  Chapman  Co.,  Berlin,  Wis. 

Chisholm  Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Mach.  Corp.,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SHEET  METAL  WORKING  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

SIEVES  AND  SCREENS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

SPEED  REGULATING  DEVICES  (for  Machines. 
Belt  Drives,  Etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SPRAYS  &  DUSTS  (insect  control). 

Agicide  Laboratories,  Milwaukee,  Wis. 

Hammond  Paint  &  Chemical  Co.,  Beacon,  N.  Y. 
Rohm  &  Haas  Co.,  Inc.,  Philadelphia,  Pa. 

STENCILS,  Marldnq  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 


STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Cop^r  &  Brass  Works,  Hamilton,  Ohio 
r .  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co,,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
HaMen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
r.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Gang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Calif. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis 
,  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


TANKS,  Glass  Lined,  Steel. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machine^  Corporation,  Hoopeston,  Ill. 
r.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 


Food  Machinery  Corporation,  Hoopeston,  III 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis 
V  “•  langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  M^hinery  Corporation,  Hoopeston,  Ill 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis 
V  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y 
Food  M^hinery  Corporation,  Hoopeston,  Ill. 
Haimen  Canning  Machinery  Corp.,  Cedarburg,  Wis 
«•  ‘i'  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N  Y 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


TOMATO  SEED. 

Ferry-Morse  Seed  Co.,  Detroit — San  Francisco 
Associated  Seed  Growers,  Inc.,  New  Haven,  Conn 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Robson  Seed  Farms,  Hall,  N.  Y. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 


TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Co^ration,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VACUUM  PANS 

Hamilton  Cop^r  &  Brass  Works,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

VEGETABLE  CUTTERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 


WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  BerUn,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


WASHERS,  Fruit,  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 
BerUn-Chapman  Co.,  BerUn,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Scott-Viner  Co.,  Columbus,  Ohio. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


PEA  ADJUSTMENT 

LIQUID  I  ^ 
ADJUSTMENT 


AYARS  New  Perfection 


Devolving  hopped 


PEA  &  BEAN 
FILLER 


•CAN  STOP 


(CHANCE  GRADE 

^  \lever 


Only  Filler  on  market  with  slowly  revol¬ 
ving  Hopper. 

Hopper  revolves  slowly  in  opposite  direc¬ 
tion  from  the  way  filling  pockets  revolve 
assuring  absolute  uniform  fill. 

No-Can-No-Fill  attachment  that  works 
perfectly. 

Fills  all  grades,  even  small  sticky  peas 
without  any  variation  in  the  fill. 

Large  Brine  Tank  Assures  hot  brine  at 
all  times. 


STEAM  COIL 


FOR  FILLING 
PEAS,  BAKED  BEANS, 
LIMA  BEANS,  RED 
KIDNEY  BEANS,  WHOLE 
GRAIN  CORN,  HOMINY, 
DICED  BEETS,  DICED 
CARROTS,  Etc. 


AYARS  MACHINE  COMPANY 


Salem,  New  Jersey 


WEIRTON.W.VA 


NATtONAL  CONTAINER  ACHIEVEMENT 

i$  consistently 


’’NATIONAL”  Container  Service  presses  forward  from 
and  to  all  points  of  the  compass!  ★  ’’NATIONAL” 
Plants  are  equipped  to  match  the  demands  of  your 
Industry.  ★  ’’NATIONAL”  Plant  locations  consolidate 
for  you,  the  advantages  of  Container  originality, 
volume  output,  and  open  shipping  routes  by  rail, 
water  and  truck. 

^'NATIONAL''  SERVICE . . .To  ALL  Points! 


NATIONAL  CAN  CORPORATION 

SUBSIDIARY  OF  McKCESPORT  TIN  PLATE  CORPORATION 

EXECUTIVE  orriCES  .  110  EAST  42nd  STREET  .  NEW  YORK  CITY 
S4IM  OHicm  Md  runh  .  NEW  YOKE  CITY  .  BALTIMORE  .  MASPETH.  N  T  .  CHICAGO  .  BOSTON  .  DETROIT  .  HAMILTON.  OHIO 


